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Accelerate client success and positively impact society
through responsible innovation.

® Values

* Respect every voice.
* Think big. Be bold.

* Deliver the outcome.
* Win together.

® Code of Business Ethics
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® Values

Respect every voice.

We grow by listening. We invite different viewpoints, honor every
background, and encourage sharing perspectives to learn from
one another.

Think big. Be bold.

We stretch beyond what’ s expected. Curiosity fuels us, ambition
drives us, and innovation is how we push boundaries to shape the
future.

Deliver the outcome.

We build trust by keeping our word. We act with integrity and hold
ourselves accountable — always choosing to do the right thing.

Win together.

We lift each other up. We collaborate across borders, share openly,
and succeed as one global team.


https://www.nttdata.com/global/ja/about-us/mission/
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NTT Group’s Core

Innovating a Sustainable Future for People and Planet }
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Win together.
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