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Results for the Second Quarter of
Fiscal Year Ending March 31,
2020 (The whole company basis)
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Results for the Second Quarter of Fiscal Year Ending March 31, 2020

« The expansion of robust domestic and overseas businesses contributed to a stable
increase in new orders received and net sales.

» Operating income increased due to the decrease of PMI cost and sales growth, despite
an increase of costs for business expansion.

( Billions of Yen, %)

2019/3 2nd Quarter 2020/3 2nd Quarter YoY YoY

Results (Apr-Sep) Results (Apr-Sep) (Amount) (Rate)
New Orders Received 920.4 1,088.8 +168.4 +18.3% ‘
Net Sales 1,022.7 1,077.8 +55.1 +5.4% A
(o?el::aetirr?; iirr:go::: r?’nz:;n) (?%5/%) (E%B/é) (Ic?. E)Z) +6.1% ‘
Shareholdors of NTT DATA 38.7 40.2 +15  +3.9% @
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Results for the Second Quarter of
Fiscal Year Ending March 31,
2020 (By business segment)
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New Orders Received: YoY Changes by Business Segment

(2Q FYE3/2019

Social

(-2.5) (132) ..
_342 - ..................... ]
..................... +13.3
- ..................... T EMEA & Others
Financial  Enterprise &  North LATAM
Public & Solutions America

Infrastructure

and 2Q FYE3/2020)

(Billions of yen)
() shows an exchange rate impact included in the figure above.

+85.6 +13.1

2019/3 2nd Quarter
Results (Apr-Sep)

Public & Social Infrastructure
Financial

Enterprise & Solutions

North America

EMEA & LATAM
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2020/3 2nd Quarter
Results (Apr-Sep)

Increased due mainly to winning projects for government ministries.
Decreased due mainly to less orders compared to the previous fiscal year such as for projects for banks.
Increased due mainly to winning projects for manufacturing industry.

Increased due mainly to winning projects for public sector and healthcare.

Increased due mainly to winning projects in Europe mainly in Spain, despite a decrease due to the negative impact
from yen appreciation in foreign exchange.
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Net Sales: YoY Changes by Business Segment
(2Q FYE3/2019 and 2Q FYE3/2020)

(Billions of yen)
() shows an exchange rate impact included in the figure above.

-0.4 +10.9
+31.5 (3.3 8y
1,022.7  +45 t14.8
) North EMEA & Others
Public & Financial  Enterprise & _
- Social nane Solutions America  LATAM
2 Infrastructure
)
D
D
(0]
o -
2019/3 2nd Quarter 2020/3 2nd Quarter
Results (Apr-Sep) Results (Apr-Sep)

Increased due mainly to the expansion in the scale of services for utility and telecom industries, despite less sales

Public & Social Infrastructure compared to the previous fiscal year such as for services for government ministries.

Financial Increased due mainly to the expansion in the scale of services for financial institutions.

Enterprise & Solutions Increased due mainly to the expansion in the scale of services for manufacturing industry and payment including M&A.

Remained on par with the previous fiscal year due mainly to negative impact from yen appreciation in foreign exchange,
despite the expansion of scale from M&A.

Increased due mainly to the expansion of scale in Europe mainly in businesses in Spain, despite a decrease due to the
negative impact of yen appreciation in foreign exchange.

North America

EMEA & LATAM
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Operating Income: YoY Changes by Business Segment
(2Q FYE3/2019 and 2Q FYE3/2020) Bions of o)

() shows an exchange rate impact included in the figure above.

+1.0 N
+2.1 (+0.0) -
" (-0.3)
60.1 +2.0 11 — —e
..................... [
Public & Financial Enterprise & North EMEA & Others
social Solutions America LATAM

Infrastructure

awoou|
Bunesado

2019/3 2nd Quarter
Results (Apr-Sep)

2020/3 2nd Quarter
Results (Apr-Sep)

Public & Social Infrastructure Increased due mainly to sales growth and a decrease in the amount of loss from unprofitable projects.

Financial Increased due to sales growth.
Enterprise & Solutions Increased due to sales growth.
North America Increased due mainly to a decrease of PMI cost.

EMEA & LATAM Decreased due mainly to an increase of costs for business expansion, despite an increase due to sales growth.

NTTDAartda
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Public & Social Infrastructure (2Q FYE3/2019 and 2Q FYE3/2020)

(Billions of Yen,%)

2019/3 2nd Quarter 2020/3 2nd Quarter YoY

Results (Apr-Sep) Results (Apr-Sep) (Amount)

New O_rders 172.1 260.1 +88.0 +51.2% ‘
Received

Net Sales 208.4 213.0 +4.5 +2.2% ‘
Operating Income 11.4 13.3 +2.0 +17.4% ‘
(Operating income margin) (+5.4%) (6.3%) (+0.8P) '

New orders received Increased due mainly to winning projects for government ministries.

Increased due mainly to the expansion in the scale of services for utility and telecom industries, despite less sales

Net sales compared to the previous fiscal year such as for services for government ministries.

Operating income Increased due mainly to sales growth and a decrease in the amount of loss from unprofitable projects.
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Financial (2Q FYE3/2019 and 2Q FYE3/2020)

(Billions of Yen,%)

2019/3 2nd Quarter 2020/3 2nd Quarter YoY

Results (Apr-Sep) Results (Apr-Sep) (Amount)

New Orders 225.0 190.9 -34.2 -15.2%
Received
Net Sales 266.1 280.9 +14.8 +5.6% ‘
Operating Income 23.8 24.8 +1.1 +4 4%
(Operating income margin) (8.9%) (8.8%) (-0.1P) 70 ‘

New orders received Decreased due mainly to less orders compared to the previous fiscal year such as for projects for banks.

Net sales Increased due mainly to the expansion in the scale of services for financial institutions.

Operating income Increased due to sales growth.

NTTDAartda
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Enterprise & Solutions (2Q FYE3/2019 and 2Q FYE3/2020)

(Billions of Yen,%)

2019/3 2nd Quarter 2020/3 2nd Quarter YoY

Results (Apr-Sep) Results (Apr-Sep) (Amount)

New Orders
0
Received 144.2 S *13.3 +9.3% ‘
Net Sales 250.5 282.1 +315 +12.6% A
Operating Income 244 26.5 +21
9 . . . 0
e g e (9.7%) (9.4%) (:0.3P) *8.7% ‘

New orders received Increased due mainly to winning projects for manufacturing industry.

Increased due mainly to the expansion in the scale of services for manufacturing industry and payment including

Net sales M&A.

Operating income Increased due to sales growth.
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North America (2Q FYE3/2019 and 2Q FYE3/2020)

2019/3 2nd Quarter

Results (Apr-Sep)

2020/3 2nd Quarter
Results (Apr-Sep)

(Billions of Yen,%)

New Orders 157 4 243.0 +85.6 +54.3%
Received
Net Sales 208.9 208.5 -0.4 -0.2%
EBITA(Y 4.2 5.6 +1.4
(EBITA margin) (2.0%) (2.7%) (+0.7P) +34.3%
Operating Income -0.9 0.1 +1.0 i ‘
(Operating income margin) (-0.4%) (0.1%) (+0.5P)

(*1) EBITA = Operating income + Amortization of intangible assets subject to purchase price allocation (PPA) arising from acquisition and others.

New orders received

Net sales

Increased due mainly to winning projects for public sector and healthcare.

Remained on par with the previous fiscal year due mainly to negative impact from yen appreciation in foreign
exchange, despite the expansion of scale from M&A.

EBITA

Operating income

Increased due mainly to a decrease of PMI cost.

Increased due mainly to a decrease of PMI cost.

© 2019 NTT DATA Corporation
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EMEA & LATAM (2Q FYE3/2019 and 2Q FYE3/2020)

(Billions of Yen,%)

2019/3 2nd Quarter 2020/3 2nd Quarter YoY
Results (Apr-Sep) Results (Apr-Sep) (Amount)
New Orders 205.7 218.8 +13.1 +6.4% P |
Received
Net Sales 206.6 217.5 +10.9 +5.3% A
EBITA ¢1) 6.4 3.6 -2.9
(EBITA margin) (3.1%) (1.6%) (-1.5P) -44.8% ‘
Operating Income 2.6 1.0 -1.6 )
(Operating income margin) (1.2%) (0.5%) (-0.8P) 61.6% ‘

(*1) EBITA = Operating income + Amortization of intangible assets subject to purchase price allocation (PPA) arising from acquisition and others.

: Increased due mainly to winning projects in Europe mainly in Spain, despite a decrease due to the negative impact from yen
New orders received appreciation in foreign exchange.

Net sal Increased due mainly to the expansion of scale in Europe mainly in businesses in Spain, despite a decrease due to the negative
et sales impact of yen appreciation in foreign exchange.

EBITA Decreased due mainly to an increase of costs for business expansion, despite an increase due to sales growth.

Operating income Decreased due mainly to an increase of costs for business expansion, despite an increase due to sales growth.
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Progress of
Mid-Term Management Plan

© 2019 NTT DATA Corporation 14 NTT DaTa



Overview of Mid-Term Management Plan

Profitable!global growth}:IEY2021]BUSINESS.GOALS

Growth Earnings
Net Sales : 2.5 trillion yen Operating income margin : 8%
Client Base : Over 80 Overseas EBITA : 7%

COURAGETO CHANGE : Maximize Value for.our.Clients

Transformation & Synergy
@ Strategyl {:" Strategy?2

Expand global Deliver greater value to clients DRIVE NTT
digital offerings based on regional needs GROUP

COLLABOR
ATION

gig Strategy3

Unleash our employee’s potential
that maximize organizational strengths

CONSISTENT BELIEF : Shape the future society with our clients

© 2019 NTT DATA Corporation NTT DaTa



COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings

S ESEEN | Deliver greater value based on regional needs

Maximize individual & organizational strengths

NTT Group . :
Collaboration Drive NTT Group Collaboration

© 2019 NTT DATA Corporation NTTDATta



COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings

BRI | Deliver greater value based on regional needs

g Strategy 1

SUEICV2EE | Maximize individual & organizational strengths

NTT Group - :
Collaboration Drive NTT Group Collaboration
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Strategy 1 :Expand global digital offerings

Accelerate global synergy by creating strong offerings backed by

aggressive investment for focus areas, and deliver them along

with proactive marketing and leveraging technology

Build{ourgstrengthsl& mkp‘rove

<G A Ai

Client!& Market

Accelerate Global Develop Digital
Marketing g%)’eer'lff]‘gg Offerings

Rrovide,supportitoicreate

&Yleveragelorfenings
Expand CoE
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Strategy 1 :Expand global digital offerings

Accelerate global synergy by creating strong offerings backed by

aggressive investment for focus areas, and deliver them along
with proactive marketing and leveraging technology

Accelerate Global Develop Digital
' Leverage
Marketing Offerings

Rrovide,supportitoicreate

&yleveragefoffenngs
Expand CoE
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Accelerate Global Marketing ~Strengthen global collaboration~

Established Global Industries Teams to strengthen collaboration
Respond to complex client requirements

Global Industries & Accounts

Global Offerings
Japan, North America, EMEA & LATAM, China & APAC

Collaboration - Global One Team

‘ﬁ‘ © 2019 NTT DATA Corporation 20 NTTDaTa



Accelerate Global Marketing ~Global Industry~

WIN #1 in the industry we are best

Aim for TOP 5 for all NTT DATA

2018 Market Share - IT Services

Rev in 2018 (US$B), Rev growth in 2017-18

o—— |BM, $9.4, -17.0%
FIS, $6.9,-7.3%

$6.0, +0.1%

‘b

Sl 15 i B

o—— DXC, $2.3, +8.1%

l— PwC, $1.9,5.7%

$0.7
-0.1%

1 23 45

Finance

Healthcare

IBM, $4.8, +2.0%
Cognizant, $2.9,8.2%
$1.5

+1.6%

R

——— |BM, $7.3, +1.9%
e Accenture, $7.1, +11.4%

$3.5
+10.4%

1 23 45

Insurance

Manufacture

o——— |eidos, $7.5, 0.0%
s BAH, $6.4,7.1%

$3.6
+7.4%

1 23 45

Public

l_ Deloitte, $4.6, +12.1%
Accenture, $4.6, +11.2%

1144

o—— |[BM, $9.3, +34.5%
r Accenture,$7.6,15.8%

$2.1
+14.4%

$0.3
+9.9%
111191l
Retail Teleco/Media

l_ IBM, $2.7, +1.2%
[ Accenture, $2.0, +9.6%

21

e— Accenture, $3.9, +21.5%

r IBM, $2.6, +2.5%

$0.3 $0.4
+10.1% +16.1%
12345..»0 ]| 12345 .20
Transportation Utility

Graphs are created by NTT DATA based on Gartner Research. Source : Gartner, Market Share: IT Services, 2018, Dean Blackmore et al., 8 April 2019
Finance : Banking & Securities, Healthcare : Healthcare Providers, Insurance : Insurance, Manufacture : Manufacturing & Natural Resources, Public : Government, Retail : Retail, Teleco/Media : Communications, Media & Services, Transportation : Transportation,

Utility : Utilities, Wholesale : Wholesale Trade
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—— IBM, $1.1, +3.1%
*— Fujitsu, $1.1, +3.0%

39

$0.08

6.6%

12345 . ..om
Wholesale
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Accelerate Global Marketing ~Global One Team~

Formed One Teams for Global Industries
and developing strategies

O

Telco / Retail

Develop strategies across the globe

. * Marketing strategy
(b e Account strategy

Offering strategy

Globali®neileam
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Strategy 1 :Expand global digital offerings

Accelerate global synergy by creating strong offerings backed by

aggressive investment for focus areas, and deliver them along
with proactive marketing and leveraging technology

Accelerate Global Develop Digital
' Leverage
Marketing Offerings

Rrovide,supportitoicreate

&yleveragefoffenngs
Expand CoE
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Develop Digital Offerings ~Digital Strategy Office~

Focus on 8 fields to strengthen capabilities & build solutions

DigitallDrive Einance) INUtOMOtive

toLead Charg

" F N
Healthcare

ompetency,CoEsS

ilelcoyiMedia

Disruptive

business models Automathn
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Develop Digital Offerings ~Healthcare~

Faster detection reduces the burden on doctors
More accurate diagnosis

Healthcare] : .
A: Abnormality Detection
Not-good: Good:==Good: /. Algorithm

Lung Heart __Aorta_ Detect abnormalities in each organ

B: location algorithm
Locate abnormalities in organ

Demonstration experiments were conducted
with Miyazaki University from March to
August 2019. It was confirmed that the

: : : system has high detection accuracy,

Al Diagnostic Imaging especially for the detection of renal cancer.

NTTDaTa
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Develop Digital Offerings ~Retail~

Create new ways to gather & utilize data
by digitizing real stores

Powered by

i Sept 2019 - started
(\I*lS |

2488 cash register free store
‘T‘f_ Rt il 7 T
' NTTDaTE Cat C h & G O

servicejtolretail industry

A © 2019 NTT DATA Corporation 26 NTTDaTa



Strategy 1 :Expand global digital offerings

Accelerate global synergy by creating strong offerings backed by

aggressive investment for focus areas, and deliver them along
with proactive marketing and leveraging technology

L

&Market ..
Accelerate Global Develop Digital
Marketing Offerings
G)fferlngs

Rrovide,supportitoicreate

&Jleveragefoffenings
Expand CoE
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Expand CoE

Accelerate global utilization

Gather & utilize knowledge in advanced technologies

Block Chalin

Ranked as a - Leader”

~

b

g ~N
Design
RMA ENSO Ranked as a
CHAZH E ‘Digital - Leader”
Research corier IREESTE Use Case : 30 projects
&

Centerof Exc‘eence

DevOpS Al A
Number of project uses Newly Established
Altemista Cloud: L / 2 2019

/ Y

© 2019 NTT DATA Corporation
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Expand CoE ~Block Chain~

Established team of 300+ professionals from 24 countries

World’s 1st commercialized blockchain technology

PromotelCoE
Technical support HR development - commercialization
Know-how of cutting edge technology

=)
Canada
usaC A Saudi Arabia China()

Thailand

- g Japan
4 India
il gDenmar .Philippines

Singapore

Australia &
Chile &
. JArgentina )

Commercialization Develop}
D S, - ABI L -
IR 2 LACCHAIN

Tecnologia utile _
Spunta: _ Multi Sector
& ltalian Banking Project Sine 8 o522 National Consortiums
International Transfer THaHE Platfarm
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Expand CoE ~Design~

Established team of 450+ professionals from 8 countries

Share design expertise with each other to accelerate customer DX

ENSO-*'BM

TI‘IE Epaue for Creators

Digital Ex/pnrlnnm
Resegrch Center

everis
LivingLab

Barcelona

© 2019 NTT DATA Corporation NTT DaTa



COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings

S ESIEEN | Deliver greater value based on regional needs

Maximize individual & organizational strengths

NTT Group - :
Collaboration Drive NTT Group Collaboration

© 2019 NTT DATA Corporation NTTDATta



Strategy 2 :
Deliver greater value to clients based on regional needs

Started to provide a “code payment gateway” to accept a wide

variety of domestic and overseas code payments

Read the QR code G ueatically Code payment
determine code completed

Payment with one button

B Completed

A company

s

awprAYy ~4 Pay

ORIGAM|

=) PayPay
prin: o Pay

LINE[Z] RPay

> The QR code contains information >
that is automatically identified by
Company A's payment

Pay with A company

v

Read only

o

Q » _ O

\

IIII<

Customer Salesperson Code payment gateway
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Strategy 2 :
Deliver greater value to clients based on regional needs

Aim to provide next-generation laboratories for handling iPS cells

8 companies formed a consortium & leverage digital technology

Provided by NTT DATA

Run experiment Analyze Results
COTO LABO Platform
Consortium = N
- T | LT | ==
Communication Tool e , Auto
Data Integration / &
Oriented/Originated acquisition Exploitation Create
Environmental Technique
LABOratory data data
— v' Create reports automatically
‘II................. v" Provide reliable data
feedback
114
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Strategy 2 :

Deliver greater value to clients based on regional needs

Awarded a new large-scale IT Service contract
with the United States Agency for International Development

Won a new five-year
$218 million contract
with USAID

NTT DATA Services built a strong relationship with the client by leveraging a deep
understanding of the USAID environment, years of government expertise, and proven
performance with public client. We also leveraged our corporate capabilities to infuse innovation
and automation to help improve overall efficiencies of USAID’s operations.

© 2019 NTT DATA Corporation 34 NTTDAaTtTa



Strategy 2 :

Deliver greater value to clients based on regional needs

Launched a new large-scale Dynamic Workplace Services to a
leading U.S. chemical manufacturer

TCV
over $150 million/5yrs
Dynamic Workplace
Services

| -r t‘ﬂ“ _
| 4 “ o AL L oW n)
NTT DATA Services has a Iong standlng and firm relatlonshlp W|th the cllent and has supported
the client’s IT integration initiative over the last two years. After successfully completing the wide
ranging and complex initiative, we will be providing Dynamic Workplace Services to the client,
realizing automation of business processes and providing integrated IT support based on data
analysis to improve its operational efficiency and user satisfaction using advanced technologies.

4 © 2019 NTT DATA Corporation 35 NTTDATa




Strategy 2 :
Deliver greater value to clients based on regional needs

Naturgy, a gas and electricity provider operating in Europe and
Latin America selects everis as its strategic partner

The total sales in
the next 10 years is
estimated to exceed

500 million Euros

Naturgy awarded the contract to everis, because it highly appreciated everis’ approach to drive
innovation and automation along with the Long-Term Relationships everis has built with Naturgy
and its past achievements in providing rich outsourcing services.

36 NTTDAaTa
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COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

SUEWC)% Y | Expand global digital offerings

IR | Deliver greater value based on regional needs

BASEEE%Y | Maximize individual & organizational strengths

NTT Group
Collaboration

Drive NTT Group Collaboration

© 2019 NTT DATA Corporation NTTDATta



Strategy 3:
Unleash our employee’s potential that maximize organizational strengths

Created systems tailored to diverse expertise
to expand the digital business

Creation of systems of expertise Expand definition of expertise

* Established the ADP System to strengthen the * Defined new expertise to address diverse

recruitment of external personnel expertise
(4 people now) _
« Established “Technical Grade System” to Develop / Froject Manager
maximize employee potential Operate Application Specialist
A IT Service Manager
| IT Architect
Mar;‘;?s;em Senior Gra‘j‘i/ IT Specialist
= ."i ’ [ Tech?irade Technology R&D Specialist
B g DatalScientist New
% ///‘: """""""" Expertise Customer Sales
=1 - career Solution Sales
‘ Consultant
. BusinessiDeveloper New
> Staff

Expertise

X Advanced Professional System :
A system to hire outside personnel with outstanding expertise in advanced technology and consulting at a rate commensurate with market value(Established in December 2018)

NTTDAartda
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Strategy 3:

Unleash our employee’s potential that maximize organizational strengths

Introduction of a system to share knowledge and provide mutual
support across groups to maximize group synergies

Digital Workplace

NTT DATA | soveraty

Digital Workplace everis knowler

Hi, what are you looking for?

( ontology  ~ FSGIT—TTILAZ

Customer =

i)
€ M—h

i "FSHNT—HT LA R EERTEER
e SAFROA 1;;;;:.957—.

[0}
i+ FFadzh

| 20181122 FEASHEBRD)T ZS)L... @A
Hiroshi Tatsumi(@nttdsta com - 20185 1F o0
ERTIRR
20181122 (AR BIRDNFSHNT... @
D ua @‘ Hiroshi Tatsumi(@ntidata.com - 2018 1 801 ©+e

© x>k

ITR User View : FIHINI—HTLr—... @@
V& vaspukiTamurs@nttdsts com 20155 & 250

Shared Contents

Global
Knowledge

Project
Compan % %
pany Performance

information Offering  Capability

Digital*knowledgetShare ‘
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COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings
IR | Deliver greater value based on regional needs

Maximize individual & organizational strengths

NTT Group . :
Collaboration Drive NTT Group Collaboration
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NTT Group Collaboration

Realized Public Safety Solution for the city of Las Vegas by NTT
Group’s joined forces. NTT Data Services as Prime Sler
collaborates with NTT Ltd. to offer total service

Appropriate
action for crime

=_® Real-time Coordination
= v Real-time Analysis
_ v' Trend Analysis
Data | - = v Sensor Control
' v' PaaS/laaS/NW

Aggregating

_| © 2019 NTT DATA Corporation 41 NTTDAaTtTa



Appendices -Business topics-
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Principal Measures Taken in the 2nd Quarter of Fiscal Year Ending March
31, 2020(1/4)

DEGENT WORK AND 9 INDUSTRY, INNOVATION 17 PARTNERSHIPS

After completing a proof of concept (PoC), NTT DATA cnoncseont [ S Rowssrmcie [l 17 oericaous
started considering commercialization of Al prediction ﬁ/‘ & @
service for customers’ fund needs

NTT DATA, together with its subsidiary, NTT DATA Mathematical Systems Inc., completed a PoC of a
prediction service for customers’ fund needs at a Shinkin bank using an Al prediction model which was built
based on the know-how of Shinkin banks’ operations. We began considering the commercialization of this
service from July 2019, after the validity of its accuracy was confirmed in the PoC. The accuracy of the
prediction of potential customers’ fund needs improved by threefold compared to the past loan records. The
service supports making customer visit lists by using Al which learns various data retained by Shinkin banks
and predicts customers who are in need of funds. The service will enable more effective and efficient customer
visits, passing on of know-how by visualizing how to determine which customers to visit, and improvement of
customer satisfaction with timely proposals based on the prediction of fund needs. It will also contribute to
improving profitability.

Going forward, NTT DATA will work to provide Al services to support sales activities of the Shinkin banks such
as “visit planning,” “face-to-face negotiations,” “negotiations recording,” and “case management” from all angles.

© 2019 NTT DATA Corporation NTT DaTa



Principal Measures Taken in the 2nd Quarter of Fiscal Year Ending March
31, 2020(2/4)

DEGENT WORK AND PﬂRTHERSHIPS

Started to provide “Catch&GO,” a service to help
clients open a digital store without a cash register ‘“ @

In September 2019, NTT DATA began to offer “Catch&GO,” a service that allows customers to purchase products
using QR codes specifying a payment method authenticated when they enter the store, thereby eliminating the
process of paying at the cash register. Through this service, we support the retail industry clients in digitalizing their
brick-and-mortar shops by utilizing our digital business knowledge that we have gained through the provision of
customer touchpoint solutions, such as omni-channels and e-commerce (EC) sites, and jointly conducting
hypothesis tests with the clients. A digital store without a cash register will help consumers reduce the hassle of
paying at a cash register and allow them to enjoy convenient and money-saving purchase experience with special
campaigns based on their behaviors at the stores. For store employees and store owners/franchise headquarters,
the service will increase operational efficiency by eliminating cash register operations and maximize the purchase
opportunity by saving waiting time for checkout. They will also be able to utilize the flow and action data of
consumers at the stores to take opportunities to promote sales and for store designing and marketing.

NTT DATA aims to provide this service to 1,000 retail stores by the end of fiscal 2022. Additionally, to enhance this
service, we will develop a next-generation digital store platform (Note 1) that will offer payment points including various
payment methods and devices both for brick-and-mortar stores and EC sites, while collaborating with NTT DATA’s
“CAFIS"—Japan’s largest comprehensive cashless payment platform that we provide. Moreover, we will collaborate
with start-ups possessing advanced technologies to add new features in series.

(Note 1) Next-generation digital store platform
A platform we plan to develop to co-create a store business model driven by digital technologies with our clients. With this platform, in addition to “Catch&Go,” we aim to
provide functions and services, including shopping navigation tools, remote customer services via avatars, and purchase data marketing.

© 2019 NTT DATA Corporation NTT DaTa



Principal Measures Taken in the 2nd Quarter of Fiscal Year Ending March
31, 2020(3/4)

NTT DATA Services to provide new large-scale Dynamic O et ] 17 e
Workplace ServicesNo©2) to a leading U.S. chemical &
manufacturer after successful support in IT integration

NTT DATA Services, a subsidiary of NTT DATA Corporation, has launched new large-scale IT outsourcing
services for a leading U.S. chemical manufacturer under a five-year contract with a total value of over $150
million.

NTT DATA Services has a long standing and firm relationship with the client, and has supported the client’s IT
integration initiative over the last two years during its reorganization. After successfully completing the wide
ranging and complex initiative, we will be providing support for seamless business processes through
maintenance of IT infrastructure environment, which is now the client’s top priority. Specifically, NTT DATA
Services will provide Dynamic Workplace Services to the client, realizing automation of business processes and
providing integrated IT support based on data analysis to improve its operational efficiency and user
satisfaction using advanced technologies.

NTT DATA Services will support the client in expanding its business, leveraging our expertise gained through
the long-term relationship, as well as help achieve further growth as its trusted IT partner.

(Note 2) Dynamic Workplace Services

Outsourcing services for collectively providing IT infrastructure environment to clients to achieve cost reduction and operational efficiency
improvement.
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Principal Measures Taken in the 2nd Quarter of Fiscal Year Ending March
31, 2020(4/4)

PﬂRTHERSHIPS
FIJE THE GOALS

Naturgy, a gas and electricity provider operating in Europe and gz i
Latin America selects everis as its strategic partner &

&

In August 2019, everis Group (“everis”), a Spanish subsidiary of NTT DATA Corporation, was selected as a
strategic partner for the digital transformation project of Naturgy Energy Group, SA (“Naturgy”). Naturgy is
based in Spain and provides gas and electricity in more than 30 countries, mainly in Europe and Latin America.
everis will be providing BPO/ITO services for maintaining and operating systems related to gas and electricity
distribution and various operations related to utility retail service using advanced platform among others that it
had developed. The total sales in the next 10 years is estimated to exceed 500 million Euros.

Naturgy awarded the contract to everis, because it highly appreciated everis’ approach to drive innovation and
automation along with the Long-Term Relationships everis has built with Naturgy and its past achievements in
providing rich outsourcing services. everis will continue to work on rationalization, digitalization and optimization
of Naturgy’s business processes, as well as support its delivery of innovative services to gas and electricity
users as its strategic partner.
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Overview of Consolidated Result

(Billions of Yen,%)

Intangibles®

2019/3 2nd Quarter 2020/3 2nd Quarter FY Ended 2019/3 FY Ending 2020/3
Results Results Results Forecasts
(Apr-Sep) (Apr-Sep) (Full-Year) (Full-Year)
New Orders Received 920.4 1,088.8 +18.3 2,076.1 2,000.0
Order Backlog 2,399.7 2,512.5 +4.7 2,457.1 2,380.0
Net Sales 1,022.7 1,077.8 +5.4 2,163.6 2,240.0
(Main item) Overseas Net Sales(™ 425.8 439.8 +3.3 881.1 910.0
Cost of Sales 773.0 809.6 +4.7 1,618.6 1,658.0
Gross Profit 249.7 268.2 +7.4 545.0 582.0
SG&A Expenses 189.7 204.5 +7.8 397.3 434.0
Selling Expenses 70.1 73.4 +4.6 146.7 160.0
R&DExpenses ................................................................................... e I e | |
OtherAdm|n|strat|veExpenses ............................................... T A T R s S S
Operating Income 60.1 63.8 +6.1 147.7 148.0
Operating Income Margin(%) 5.9 5.9 +0.0 6.8 6.6
brofiLoss of Entiies for Using Method L0 08 : 08 3.0
Income Before Income Taxes 61.0 62.9 +3.1 146.9 145.0
Income Taxes and Others(? 22.4 22.8 +1.7 53.3 53.0
Capital Expenditures 78.4 84.0 +7.1 179.2 202.0
Depreciation and Amortization/Loss on
Disposal of Property and Equipment and 77.5 81.4 +5.0 160.7 162.0

(*1) The total of external net sales of North America and EMEA & LATAM Segments and China & APAC regions.

(*2) “Income Taxes and Others” includes “corporate income taxes” and “net income attributable to non-controlling interests.”

(*3) “2020/3 2" Quarter Results” and “FY Ending 2020/3 Forecasts (Full-Year)” were calculated excluding the effect (2" quarter estimate of 17.3 billion yen and full-year estimate of 34.5 billion
yen) of IFRS 16 (new lease standard) which has been applied since April 2019.
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Consolidated New Orders Received and Order Backlog

Detail of Consolidated New Orders Received (to Clients Outside the NTT DATA Group (Billions of Yen)
2019/3 2nd Quarter 2020/3 2nd Quarter FY Ended 2019/3 FY Ending 2020/3
Results Results Results Forecasts
(Apr-Sep) (Apr-Sep) (Full-Year) (Full-Year)
Public & Social Infrastructure 172.1 206.1 391.1 402.0
(Main : Central Government and Related Agencies,
e LocalGovemmentandHealthcareg It R B R Sl R w0
: Telecom and Utility 43.0 55.7 114.0 93.0
Financial ™) 225.0 190.9 458.2 389.0
(Main :Banks, Insurance, Securities, Credit Corporations,
m Financial InfastructureNetwork Services. | T Sl R e e
§Cooperative financial institutions 33.1 54.8 69.9 93.0
Enterprise & Solutions!? ®) 144.2 157.5 307.7 297.0
(Main: Retail, Logistics, Payment and Other Service 33.7 35.4 73.0 73.0
™ Manufacturing | g1l 80| 1888|1840
‘Data Center, Network, and Other Solutions 18.3 19.8 38.0 33.0
North America 157.4 243.0 427.6 414.0
EMEA & LATAM 205.7 218.8 457.4 466.0
Detail of Consolidated Order Backlog (Billions of Yen)
Order Backlog 2,399.7 2,512.5 2,457.1 2,380.0
Public & Social Infrastructure 403.3 501.1 416.8 416.0
Financial 835.9 799.2 828.8 757.0
Enterprise & Solutions 137.8 130.2 131.0 112.0
North America 732.5 796.7 784.7 767.0
EMEA & LATAM 278.3 270.6 282.4 303.0

(*1) The figures for Financial for the results and “FY Ending 2020/3 Forecasts (Full-Year)” were revised, following the change of category in which Financial Network Services is recorded.
(*2) New Orders Received of Enterprise & Solutions does not include orders taken via other segments.
(*3) The figures for Enterprise & Solutions for “2019/3 2" Quarter Results” show results based on revision of the details recorded as of March 31, 2019.
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Consolidated Net Sales

Detail of Consolidated Net Sales (to Clients Outside the NTT DATA Group) (Billions of Yen)
2019/3 2nd Quarter 2020/3 2nd Quarter FY Ended 2019/3 FY Ending 2020/3
Results Results Results Forecasts
(Apr-Sep) (Apr-Sept) (Full-Year) (Full-Year)
Public & Social Infrastructure 174.6 176.8 399.6 407.0
(Main : Central Government and Related Agencies,

"™ Local Government, and Healthcare | e ot S I 2500

' Telecom and Utility 41.1 43.8 91.1 90.0

Financial™V 235.9 247.6 491.6 507.0
(Main : Banks, Insurance, Security, Credit Corporations

"™ and Financial Infrastructure/Network Services | e St I o

éCooperative financial institutions 52.2 50.0 105.4 101.0

Enterprise & Solutions(2? 180.9 207.4 379.2 406.0

KtMai? :Retail, Logistics, Payment and Other Service 59.7 70.8 121.7 147.0

T R e e S A

;Manufacturing 90.5 103.6 191.7 190.0

éData Center, Network, and Other Solutions 28.9 28.5 57.0 62.0

North America 206.6 205.8 416.5 435.0

EMEA & LATAM 205.0 215.5 433.9 439.0

. . . *4
Net Sales by Products and Services (to Clients Outside the NTT DATA Group) *4) (Billions of Yen)

Consulting 107.2 120.6 233.9 345.0

Integrated IT Solution 286.9 294.2 584.9 582.0

System & Software Development 276.6 279.1 602.1 573.0

Maintenance & Support 318.8 343.2 666.7 650.0

Others 33.2 40.7 76.0 90.0

Net Sales by Products and Services Total 1,022.7 1,077.8 2,163.6 2,240.0

(*1) The figures for Financial for the results and “FY Ending 2020/3 Forecasts (Full-Year)” were revised, following the change of category in which Financial Network Services is recorded.
(*2) Net Sales of Enterprise & Solutions does not include sales of projects undertaken through other segments.

(*3) The figures for Enterprise & Solutions for “2019/3 24 Quarter Results” show results based on revision of the details recorded as of March 31, 2019.

(*4) The figures for Net Sales by Products and Services (to Clients Outside the NTT DATA Group) show results based on revision of the categories and the details recorded.
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Trends in Quarter (Consolidated)

B New Orders

Received
B Net Sales
B Operating

Income

© 2019 NTT DATA Corporation
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2 New Orders Received —+—YoY
671.3

565.2 565.9

488.3 509.0 504.1

] i I I
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26.3 30.0 30.8 I 29.1 30.9 ' 29.8
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Foreign exchange rates
(used for the conversion of the amount of orders received and incomes and expenditures)

(Yen,%)
2019/3 2nd Quarter 2020/3 2nd Quarter YoY F\2(0E1rg;1§d F;()Egno%]g
Results Eesglts (%) Results Forecasts
(Apr-Sep) (Apr-Sep) (Full-Year) (Full-Year)
@® @ (@-®) D ©) @
USD 110.26 108.50 -1.6% 110.88 109.00 -1.7%
EUR 129.79 121.44 -6.4% 128.37 124.00 -3.4%
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Appendices

- Mid- to long-term financial trends -
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Trend of Order Backlog and Net Sales

(Billions of yen)

3,000.0
Net Sales  ®mYear-end order backlog
2,457 1
2,500.0 24113 23715 23692 2,380.0
2,240.0
2,117.1 2,163.6
2,039.7
2,000.0
1,732.4
1,614.8
1,511.8 1,544.5
1,500.0 343.7
1,156.5 1,301.9 ’ 1,341.4 1,355.8
1,166.1 ’ 1,2511 ;
1142.9 1,161.9 1,131.9 1,140.2
1,000.0
500.0
0.0
2010/3 2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3 2020/3

Forecasts

JGAAP IFRS
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Overseas Net Sales and Profitability of Trends™

(Billions of yen) 1,500.0 15.0%
m=m Overseas Net Sales 2

—EBITA margin

1,000.0 10.0%

29 5.3% 4.8%
4.7% S:2% ’
500.0 \/ 5.0%
3.2%
0.0 . l 0.0%

JGAAP IFRS

. 2020/3
(Billions of yen) 2013/3  2014/3  2015/3  2016/3 2017/3 2018/3 2018/3 2019/3 ‘270~
EBITA ¥ 10.8 9.6 23.5 26.6 28.2 43.4 19.4 28.3 27.0

(*1) The figures for the periods until FYE 3/2017 are those for the former Global Segment, and from FYE 3/2018 and later, are the total of North America/EMEA & LATAM Segments
and China and APAC.

(*2) Net sales to Clients Outside the NTT DATA Group.

(*3) EBITA (JGAAP) = operating income (JGAAP) + amortization of goodwill and intangible assets subject to purchase price allocation (PPA) arising from acquisition and others

(*3) EBITA (IFRS) = operating income (IFRS) + amortization of intangible assets subject to purchase price allocation (PPA) arising from acquisition and others
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EBITDA Trend

(Billions of yen) 350.0 70.0%
300.0 60.0%
250.0 50.0%
200.0 40.0%
150.0 30.0%
100.0 20.0%
50.0 10.0%
0.0 0.0%
- = Goodwill Amortization etc.
-50.0  -7.1% Loss on Retirement of Fixed Asset -10.0%
12.0% mm Depreciation
-100.0 mmm Operation Income -20.0%
= EBITDA growth rate
JGAAP IFRS
(Billions ofyen) ~ 2010/3 2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3 oo/

Depreciation("") 154.5 152.2 148.3 140.0 138.0 146.8 147.9 1545 160.0 158.1 158.0 159.0

Goodwill

Amortization ete. 7.5 5.7 8.3 10.7 14.0 14.7 16.0 20.0 26.9 - - -

(*1) The figures for the forecasts for FYE 3/2020 were calculated excluding the impact amount of 34.5 billion yen (estimate) of IFRS 16 (new lease standard) which will be
applied from April 2019.
(*2) Figures based on JGAAP include adjustments for goodwill amortization and others (including impairment loss).
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EPS Trend

(Yen) 80.00
70.00

60.00

50.00
40.00
30.00
20.00
10.00

0.00

JGAAP IFRS

2020/3
Forecasts

(Billions of yen) 2010/3 2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3

Jetincome Atributable to "1 43 4 430 388 543 372 469 794 857 851 824 93.6 92.0

EPS (yen) *3) 30.78 30.73 27.69 38.73 26.59 33.45 56.64 61.15 60.68 58.75 66.75 65.60

(*1) “Net Income Attributable to Owners of Parent” based on JGAAP.
(*2) Figures based on JGAAP include adjustments for goodwill amortization and others (including impairment loss).
(*3) Conducted stock split which shall split of common stock at a ratio of 1:5 as the effective date of July 1, 2017. EPS is referring the amount after stock split.
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ROE™ Trend

15.0%
, 103%  10-7%
oy, 99%
10.0% ’ 9.1%
5.0%
0.0%
JGAAP IFRS
(Billions of yen) 2010/3 2011/3 2012/3 2013/3  2014/3 2015/3 2016/3 2017/3 2018/3 2018/3  2019/3

Equity EOY % 597.1 620.0 632.5 688.9 728.4 839.8 823.3 904.6 963.3 826.2 925.7

(*1) ROE = Net Income attributable to shareholders of NTT DATA / average equity during the period.
(*2) “Net Income Attributable to Owners of Parent” based on JGAAP.
(*3) Figures based on JGAAP include adjustments for goodwill amortization and others (including impairment loss).
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ROIC Trend

(Billions of yen) 1,500.0 10.0%
we Interest-bearing Liabilities ¢
1.250.0 mmm Net Asset

ROIC (2 8.0%

1,000.0
/ 6.0%

750.0
4.0%

500.0
2.0%

250.0
0.0 0.0%

JGAAP IFRS

(Billions of yen)  2010/3 2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3

Effective TaxRate  40.69% 40.69% 40.69% 38.01% 38.01% 35.64% 33.06% 30.86% 30.86% 30.86% 30.62%

Interestbearing "1 599 4 4944 380.2  378.3 412.9  446.9 407.0 650.8 592.0  586.3  605.0

Liabilities

(*1) The figures based on JGAAP are the total of borrowings, bonds, and lease payables. The figures based on IFRS are the total of borrowings and bonds.
(*2) ROIC = (operating income X (1- effective tax rate)) / (average net assets during the period + average interest-bearing liabilities during the period)
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D/E Ratio Trend

1.50
—D/E Ratio

/w 0.61 o —

0.50 5 49 0.58 0.58 0.55

JGAAP IFRS

(Billions of yen) 2010/3 2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3

(Main Ttermet Asset 30.6 28.7 34.0 32.8 32.9 32.7 32.7 31.5 35.0 34.3 41.1

Non-controlling interests

(*1) D/E ratio = interest-bearing liabilities / (net asset — non-controlling interests)
(*2) The figures based on JGAAP are the total of borrowings, bonds, and lease payables. The figures based on IFRS are the total of borrowings and bonds.
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Consolidated Cash Flow Dividend Payout Trend

60.0%
50.6% 48.5%
50.0%
o e 42.3% 43-2%
40.0% 27 3440, 359% 31.7%
0.0 NMA) 29.1% +.27.0%
0% 24.9% 24.5% —_—
28.8% : /2840/ — 30.4%
26.9% 26.1% 4% - 27.2%
20.0% 19.6% 26.1% 24.0%
070 19.5%
10.0% Consolidated Cash Flow Dividend Payout
*2)
0.0% Consolidated Cash Flow Dividend Payout (Weighted Average of Past 5 yrs.)

JGAAP IFRS

(Billions of yen) 2010/3 2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3  2019/3 Fifjc‘;/sis
G oome Alibwable 0. 34 43,1 43.0 38.8 54.3 37.2 46.9 79.4 85.7 85.1 82.4 93.6 92.0
Depreciation (-s) 154.5 152.2 148.3 140.0 138.0 146.8 147.9 154.5  160.0 158.1 158.0 159.0
Loss on Retirement of
e 7.4 6.3 11.3 13.8 5.6 11.6 7.2 5.4 3.2 3.1 2.7 3.0
Capital Investment -162.5 -139.0 -133.9 -122.1 -147.7 -140.9 -134.0 -158.1 -198.6 -194.8 -179.2 -202.0
Consolidated Cash Flow 42.5 62.5 64.5 86.0 33.2 64.5 100.6 87.6 49.6 48.7 75.1 52.0
Dividends per
Total Dividends 16.8 16.8 16.8 16.8 16.8 16.8 19.6 21.0 21.0 21.0 23.8 25.2

(*1) Consolidated Cash Flow = net income attributable to shareholders of NTT DATA + depreciation cost + loss on retirement of fixed assets - capital investment

(*2) For “weighted average of past 5 yrs.” in IFRS, figures based on JGAAP are used in FYE 3/2017 and earlier.

(*3) “Net Income Attributable to Owners of Parent” based on JGAAP.

(*4) Figures based on JGAAP include adjustments for goodwill amortization and others (including impairment loss).

(*5) The figures for the forecasts for FYE 3/2020 were calculated excluding the impact amount of 34.5 billion yen (estimate) of IFRS 16 (new lease standard) which will be applied
from April 2019.

(*6) Conducted stock split which shall split of common stock at a ratio of 1:5 as the effective date of July 1, 2017. EPS is referring the amount after stock split.
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