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I am Yo Honma, President and CEO, Representative Director of NTT DATA.

Thank you for taking time out of your busy schedules to join us today.
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Results for the Fiscal Year Ended March 31, 2020

» The expansion of robust domestic and overseas businesses contributed to a record high
new orders received and net sales growth for 31 consecutive years.

+ Operating income decreased due to re-evaluation of overseas businesses with low
profitability, etc. in addition to structural transformation and growth investments, which
had already been scheduled at the beginning of the fiscal year.

Slllons ol Yen, %

FY ended 2019/3 FY onded 2020/3 YoY YoY
(Results) (Results) (Amount) (Rate)
New Orders Recsived 2.076.1 22752 +199.1 +9.68% ‘
Net Sales 21838 22668 +103.2 +4.8% A
Operating Income 147.7 130.9 -16.8 5 v
(Oparating ncg:arn»w margn) (6.8% (58%) {(-1.0P) 11.4% ‘
Net Income Atinbutable to o
Shareholders of NTT DATA 0.8 754 -18.5 107% &
Dividends
5.9%
per share (JPY) 7 18 *1 +5.9% ‘
\‘ © T2 NTY DATA Corgrarten 4 NTTDAaTa

Let me start with the overview of the financial results for the fiscal year ended
March 31, 2020.

Thanks to the expansion of robust domestic and overseas businesses, new orders
received have marked a record high and net sales have grown for 31 consecutive
years since our founding.

As for operating income, growth investments and structural transformation under
the mid-term management plan progressed almost as originally scheduled at the
beginning of the fiscal year. In particular, as part of the structural transformation,
we also re-evaluated some overseas businesses with low profitability, which led to
higher costs. For these and other reasons, operating income decreased.

| will move on to the explanation about the changes in each item in each segment.




New Orders Received: YoY Changes by Business Segment
(from FYE3/2019 to FYE3/2020) {Bilions of yen)

[ ) shows an exchange rale impact included in he figue above

+56.3
“%%'9 (-26.9) 2,275.2
+85.9 -27.5 +35.1 — — Others
2'0761 - r—— f— EMEA &
Financial  Enterprise & North LATAM
Public & Solutions America
=
o 2 Social
§ o Infrastructure
=3
% s
&
FY ended 2019/3 FY ended 2020/3
(Resuits) (Results)

Public & Sooal Infiastructirs Increased due mainly to winming progects for the central govermment and related agencies

Financial Decreased due manly 1o less orders compared to the previous fiscal year such s for projects for banks

Entetprise & Solulions Incressed due mainly 1 winning proects lor manuiactuning ndustry.

Nortn Amenca Increased due manly 1o winming progects for financial and public sectors

EMEA & LATAM Increased due manly ta winning progects masnly m Spam and faly, despite a decrease due to the negative impact from

yen appreciabon m foregn exchange

“ © 2508 NTY LDATA Covguarmten 5 NTTDAaTa

First, let’s look at new orders received.

The Public & Social Infrastructure Segment won contracts for multiple projects,
including large-scale ones from central government ministries, and so grew
significantly.

The Financial Segment saw a decrease mainly due to fewer new orders received
compared to the previous fiscal year, such as for large-scale projects for banks.
However, since part of the loss was made up for by winning renewal projects for
cooperative financial institutions and by other means, the decline was significantly
smaller than expected at the beginning of the fiscal year.

The Enterprise & Solutions Segment continued to record steady growth of new
orders received mainly for the manufacturing industry.

The North America Segment won large-scale projects in the fourth quarter as well
and remains strong.

The EMEA & LATAM Segment considerably grew mainly due to the winning of a
large-scale project in Spain in the fourth quarter.




Net Sales: YoY Changes by Business Segment
(from FYE3/2019 to FYE3/2020) (Bilbons of yan)

{ ) shows an exchange rale impactincludedin he figure sbove

¥ +15.3
+58 8 8 2,266.8
(=0
+21.2 North EMEA& Others
+20.2 ) LATAM
2'1 63.6 —1 F_ : Enterprise & HIpaica
% Public & ol Solutions
99 Social
@ Infrastructure
]
FY ended 2019/3 FY ended 2020/3
(Results) (Results)

s Increased due manly o the expansion in the scale of services for the central government and telaed agoncies and
Public & Socal Infiastructirs telacom and LUy Sdustnes
Financial Increased due mainly 1o the expansion n the scale of servces for financial nstfutions

= Incregsed due manly 1o the expanson n the scee of services for manufaciurng mdustrty and payment business
Entatprise & Solulions

inclading MAA
Increased due mainly to the expansion of scale from MSA, despie the negative imgact from yen reciabon m foregn
North Amarnca . ¥ P ¢ o g yen app ey
exchange
EMEA & LATAM Increased due mamly to the expansaon of scale mannly In businesses n Span and Raly, despee a decrease due to the
negative impact from yen apprecation n foraign exchange
W 7oA e 6 NTTDaTa

The next topic is about net sales.

The Public & Social Infrastructure saw a steady increase in sales for central
government ministries, telecom and utility industries.

The Financial Segment posted an increase in sales for clients of a wide range of
financial institutions.

The Enterprise & Solutions Segment maintained strong performance, thanks to the
expanded scope of consolidation due to M&A in the previous fiscal year and
continuing sales growth of payment services, in addition to the increased sales
from services for the manufacturing industry.

The North America Segment grew thanks to the expanded scope of consolidation
due to M&A in the previous fiscal year, while the growth looks smaller than it really
is, owing to the negative impact from yen appreciation in foreign exchange.

The EMEA & LATAM Segment grew mainly in Spain and Italy, while the growth
looks smaller than it really is due to the negative impact from yen appreciation in
foreign exchange.




Operating Income: YoY Changes by Business Segment

(from FYE3/2019 to FYE3/2020) (Bitions of yen)
{ ) shows an exchange rade impact included in the kgure sbove
50 oF 223
+8.9 -26 e
- = Dy North
147.7 Financial  Enterprise & America
Public & Solutions
Social -
_0 Infrastructure EMEAS 130.9
3% LATAM i
-] Othears
S
*a
FY ended 2019/3 FY ended 2020/3
(Results) (Results)

Public & Social Inlrastructure Increased due mamly o sales growth and 2 decrease r) the amount of Joss from unprofiatile projects

Financial Decreased due manly 1o the occurence of unprofitable projects despie an mncrease due 1o S3es growth
Enterprse & Solutions increased due mainly to sales growth

Remaned on par with the previous fiscal year due mainly fo 3 decrease of PMI cost and the expansion of scale from
North Amenca P Framn 4 Y s

MAA despie an ncrease of costs lor busness expansion and amonizaton of PPA

EMEA & LATAM Decreased due mainty (o an ncrease of costs for structural transformation, ncluding the re-evaluation of businesses
A2 with low profitabdity, and panial re-evaluston of business in Brazl, despile an increase due 10 sales growth

O AT o 7 NTTDaTa

Let’s look at operating income.

The Public & Social Infrastructure Segment saw an increase due to the declined
loss from unprofitable projects compared to the previous fiscal year and an
increased profit thanks to sales growth.

On the other hand, the Financial Segment posted a decrease due to an
unprofitable project that occurred in the third quarter.

The Enterprise & Solutions Segment steadily accumulated profits thanks to sales
growth.

The North America Segment remained on par with the previous fiscal year because
of reduced PMI costs and the expanded scope of consolidation due to M&A in the
previous fiscal year, despite increased costs for business expansion, such as sales
expenses associated with the robust new orders.

The EMEA & LATAM Segment steadily carried out the structural transformation
and re-evaluated less profitable projects, in addition to measures originally
scheduled at the beginning of this fiscal year. This led to an increase in relevant
costs. In addition, temporary costs rose in relation to the re-evaluation of some
businesses in Brazil. Due to these cost increases, the segment posted a decline.




Public & Social Infrastructure (from FYE3/2019 to FYE3/2020)

{Bilkons of Yen %)

FY aendad 2020/3 YoY

(Resuls) (Amount)

New Orders ;

Received 3911 477.0 +859 +22.0% ‘

Net Sales 4799 500.2 +20.2 +4.2% |
Operating Income 439 528 +89 ;

{Operating mcome margin) 10 1%) (108%) 141 48) +20.4% ‘

New orders received Increased due mainky to winning projects for the cantral govemment and related agencies

Net sales Increased due mainly 1o the expansion in the scale of services for the central government and related agencies
and telecom and ubility industnes.

Operating income Increased due maink to sales growth and a decrease in the amount of loss from unprofitable projects

© 2508 WY DATA Corgurmtun

(Explanation omitted)



Financial (from FYE3/2019 to FYE3/2020)

(EMlions of Yen %)

FY anded 20103 FY ended 2020/3 YoY
(Resully) (Results) (Amount)
New Orders
i 4582 430.7 275 s0% N
Net Seles 559.1 580.4 4212 8% N
Operating Income 528 504 26
(Operating income margmn) (9.5%) (8.7%) (-08P) -4.8% ”

Newordersreceived Decreased due mainy 1o less orders compared 10 fhe previous fiscal year such as for progcts fof banks

Net sales Increased due mainly 10 the expansion in the scale of sevices for financal institutions:

Operating income Decreased due mainy o the octurrence of unprofitable projeds. despite an increase due to sales growth

(Explanation omitted)



Enterprise & Solutions (from FYE3/2019 to FYE3/2020)

{Bilkons of Yen %)
FY endad 201643 FY anded 2020/3 YoY YoY
(Results) (Results) {Amoumn) (Rate)
New Orders
st 3077 3428 +35.1 +114% g
Net Sales 5298 588.6 +58.8 Mk G
Operating Income 485 535 +5.0
{Operating mcome margin) (9.2%) (91%) -0.1P) +10-3% ‘

New orders received Increased due mainy to winning projects for manufacturing industry

Increased due mainly to the expansion in the scale of services for manufacturing Industry and payment business
Net sales including M&A

Operatingincome Increased due mainy to sales growth

(Explanation omitted)
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North America (from FYE3/2019 to FYE3/2020)

(Bdlans of Yen %)

FY ended 2020/3 YoY
(Results (Amount)
N;:Cce’:’:c;s 4276 47186 +439 +10.3% A
Net Saies 4219 426.0 +4.1 +1.0% ‘
|EBIETE'r;1riu;, (l?ﬁ) (;ié) |:)1‘;g'( +14.6% ‘
o oo L 2 am =

["NEBITA = Operatngmcome = Amortzation of itangitie assaty subed o purchase price atiscation (PPA} ansing from acguisdions and ofhers

New orders received Increased due mainly 10 winning projects for financial and public sectors

Net sales Increased due mainly 1o the expansion of scale rom M8A, despite [he negalive impact from yen appraciation in
forelgn exchange.
EBITA Increased due mainly 1o a decrease of PMI cost and the expansion of scale from MAA despde an increase of

costs for business expanson
Remained on par with the prewous fiscal year due mainly to a decrease of PMI cost and the expansion of scake
from M&A, despie an increase of costs for business expansion and amortization of PPA

Operating income

(Explanation omitted)
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EMEA & LATAM (from FYE3/2019 to FYE3/2020)

(Bdiions of Yen. %)

FY ended 2019/3 FY endad 202073 YoY YoY
lesults) (Amount) (Rate)
New Orders o
e 4574 513.7 +56.3 +12.3% > |
Net Sales 440.1 4554 +153 +3.5% ‘
EBITA ¢ 149 886 -235 - ‘
(EBITA margin) (34%) (-1.9%) (53P)
Operating Income 7.9 144 -22.3 .
(Operating incame margn) (18%) (-32%) (-5.0P) ‘

[FHEBITA = Operatngmcome = Amortzation of tangitie assaty subec o purchase price aliccahon (PPA} ansing from acguisdion and others

New orders received 'NtTvased due mamiy to wining projects mainty i Spain and faly. despite a decreaso due 1o fhe negative mmpact from yen

appreciation n foregn exchange
Net sales Increased due mainty b ihe expanson of scak manly n businesses 1 Spain and taly, despit= he decreass due 1o Ihe negative
sa Impact from yen apprecistion i foreign exchange
EBITA Decreased due maindy 10 an increase of cosis Ry Stucturat fransformation, ncluding Me reavakiation of businesses wih low

profabdily. and panial re-evaluation of dusiness in Brazil, gespile an Increase due 1o sies growdn
Opoming income Decreased due mainy 10 an increase of Losts Ry stuctural ransformation. ncluding he re-avakistion of businesses with low

proftabdily, and panial re-evaluation of businsss In Brazil gesple an INcrease due 1o s@es growin

(Explanation omitted)
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About the Fiscal Year Ending
March 31, 2021

Next, | will talk about the fiscal year ending March 2021.
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Major impact of COVID-19
» In North America and Europe, which account for about 40% of NTT DATA's business, the lockdown of major bases
has caused a stagnation in sales activities. As the situation varies depending on the country or region, it is difficuit
to reasonably calculate the business impact
+ NTTDATA's impacton key businessesis small. In addition to sales from outstanding orders and sales in the
recurring business, we will steadily respondto IT investments necessary to maintain our customers'business
continuity and social infrastructure
+ The impact on the digital and consulting businessesis unclear at this point, but we would fike to minimize the
impact by working to secure orders
+  After COVID-19, we will contribute to the realization of a more affluent and harmonious society through our
customers'business transformation

Business Outiook

Impacton major businessesis small in Japan, North America, and Europe.

There will be a negative impact on new projects such as Digital and consultingbusiness, but we will
steadily respondto orders already recelved.

Increasing business opportunities to solve social problems after COVID-19.

Impacton social infrastructure, economic and financial infrastructure businessesis small,
Enterprise business and consulting/ Digital business have negative impact.
+ Public & Social : Large systems has little Impact./ Reglonal business|s affected.
« Financial : Smallimpacton large systems./ Consultingbusiness, etc, are affected.
Enterprise & Solutions : Recurring business has little impact./ Advanced businesses will be
affected,

The impacton healthcare/ public sector businesses and outsourcing/ IT infrastructure businesses is
small.

Bans andlockdowns in major cities are affecting customer business activities.

The situation is differentin each country and region, and the impact of the project will be caiculated early.

apm-
Auedwo)
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First, let me explain the major impact of the COVID-19.

As the effects of the pandemic are spreading all over the world, it is difficult to
reasonably calculate the impact on our overseas businesses for now.

However, the impact on key businesses is small, and we will steadily respond to
demands on IT investments necessary to maintain our clients’ business continuity
and social infrastructure, in addition to sales from backlog and recurring
businesses.

Concerning digital and other advanced projects, consulting business and overseas
businesses, continuous close examination will be needed. We will try to ensure the
winning of new orders in order to minimize the impact while carefully determining
the situation going forward.

Furthermore, we expect that there will be increasing business opportunities

towards realizing a better society after COVID-19. So we would like to contribute to
creating a new social system by utilizing digital and other technologies.

14




Forecast on the Fiscal Year Ending March 2021

Forecast for financial results:

- Forecast for the fiscal year ending March 2021 is not yet determined at this stage given
the difficulty of making a reasonable estimate especially for our overseas businesses
due to the impact of the spread of COVID-19.

- Forecast for the fiscal year ending March 2021 will be provided promptly once it
becomes possible to perform a reasonable estimate following a careful determination
of its future financial impact

Forecast for dividends:

- NTT DATA's basic policy is to pay stable dividends focusing on maintaining the
consolidated cash flow dividend payout ratio”! over the medium-to long-term. For the
annual dividend per share in the fiscal year ending March 2021, we expect to pay 18
yen which is the same amount as the previous fiscal year.

1 Total amount of dividends/ (net income attributable to shareholders of NTT DATA + depreciation cost + loss on
retirement of fixed assets — capital investment)

Y © 2008 NTY DATA Covprartun 15 NTTDaTa
2

As for the forecast for the fiscal year ending March 2021, it is yet to be determined
at this stage because of the difficulty of making a reasonable estimate, especially
for overseas businesses.

Forecast for the year ending March 2021 will be provided promptly once it
becomes possible to perform a reasonable estimate following a careful
determination of impact on the future business.

Regarding dividends, our basic policy is to pay stable dividends focusing on
maintaining the consolidated cash flow dividend payout ratio over the medium- to
long-term. Based on the policy, we expect to pay an annual dividend per share of
18 yen in the fiscal year ending March 2021, which is the same amount as the
previous year.

15




NTT DATA's efforts after the COVID-19
Although the impact of the COVID-19 is uncertain, NTT DATA will

use digital technology to contribute to a more affluent and
harmonious society after the COVID-19.

NTT DATA Gro\Jp
LOIpoxaLc Phi |o<ophy

P - : Examples of future efforts
NTT; DATA uses inform {Medical/ Healthcare)
technology to create new + Online medical treatment/ diagnosis / prescription
« Managementand utilization of personal vital data

paradlgms and valueﬂ; [Administration ! Education]

which he'P contribute|tola S Online administrative procedures / Online education
fﬂuent Tand [Manufacturing/ Distribution)

harmonious society: * Supply chain transformation

(DirectEC, Manufacturing processautomation)
[Retail)
« EC-Contactiess sales/Acceleration of Online Merges with Offline
[Banking/Insurance]
+ Online accessto administrative procedures
« Acceleration of Non-Contactsales and cashless

© 2020 NTT DATA Corporstion

We expect that the impact of the COVID-19 can significantly change the social
system around the world.

By taking advantage of our strength which we have cultivated so far, in establishing
IT infrastructure to support the society, we will utilize digital technologies to
contribute to realizing a better society after COVID-19.

This is exactly our consistent belief and corporate philosophy. The whole company
will make efforts all over the world to “shape the future society with our clients.”

16



Progress of
Mid-term Management Plan

In this section, | will explain the progress of the mid-term management plan.

17



Overview of Mid-Term Management Plan

Profitable'global'growth!:|F.Y2021]BUSINESS{GOAL'S)

Growth Earnings
Net Sales : 2.5trillionyen Operating income margin : 8%
Client Base : Over80 Overseas EBITA: 7%

COURAGE TO CHANGE : Maximize Value for our Clients

Transformation & Synergy

Expand global Deliver greater value to clients DRIVE NTT
digital offerings based on regional needs GROUP

COLLABOR
2's Strategy3 ATION

Unleash our employee’s potential
that maximize organizational strengths

CONSISTENT BELIEF : Shape the future society with our clients

Y © 2030 WTT DATA Covrporstios 18 NTTDaTa

This is the overview of the entire mid-term management plan.

With the “consistent belief” and the “courage to change,” we aim to achieve
profitable global growth.
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Overview of Mid-Term Management Plan

Profitable'global'growth}:IFY2021]BUSINESSIGOAL'S}

Growth Earnings
Net Sales : 2.5 trillionyen Operating income margin : 8%
Client Base : Over80 OverseasEBITA: 7%

COURAGE TO CHANGE : Maximize Value for our Clients
Transformation & Synergy

Expand global Deliver greater value to clients DRIVE NTT
digital offerings based on regional needs GROUP

-
,  Strategy3 COCEAROR
Unleash our employee’s potential
that maximize organizational strengths

CONSISTENT BELIEF : Shape the future society with our clients

NTTDaTa

First, let’'s take a look at the “profitable global growth.”
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Profitable global growth: FY2021 business goals

£Y20218businessygoals

Net Sales Client Base '

25 trillion yen Over 80

¥

EBITA margin
(excluding Japan)

8¢ [

Operating Income margin

# 1 chents with annual sales of over 5 bilion JPY{Japan) or 50 milbon USDiex-Japan)
72 Excluding temporary costs such as M&A and structural transformation

Business goals for fiscal year 2021 are shown in this slide.

20



Overview of Mid-Term Management Plan

Profitable global growth : FY2021 BUSINESS GOALS

Growth Earnings

Net Sales : 2.5 trillionyen Operating income margin : 8%
Client Base : Over80 Overseas EBITA : 7%

COURAGE TO CHANGE : Maximize Value for our Clients

Transformation & Synergy
Expand global Deliver greater value to clients DRIVE NTT
digital offerings based on regional needs GROUP

H COLLABOR
ATION
Unleash our employee’s potential
that maximize organizational strengths

CONSISTENT BELIEF : Shape the future society with our clients

NTTDaTa

This shows the strategies to achieve the goals.
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COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings

Deliver greater value based on regional needs

LU | Maximize individual & organizational strengths

C:Ebi:::zn Drive NTT Group Collaboration

. )
§
:

© 2020 NTT DATA Corporstier

Based on the current mid-term management plan, we are thoroughly implementing
the four strategies shown in the slide to demonstrate our “courage to change,” in
order to maximize value for customers.

Then, | will explain the progress and results in fiscal year 2019. Due to time
constraints, | will provide just a brief explanation today.
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COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

g S 88 | Expand global digital offerings

Deliver greater value based on regional needs

Maximize individual & organizational strengths

C:Ebi't‘;::gn Drive NTT Group Collaboration

@ sStrategy 2
o7y Strategy 3

First of all, Strategy 1: “Expand global digital offerings.”

23



Strategy 1 :Expand global digit 2rings

m Buildloudstrengthsl&limprovelhowiwelcompete]

2 ieiale QiopPd HE VA B d * DG O1E US Ua Hege dUGITE

o U dl ed d SRelC S & 1010 DI Od : c e U < .

Accelerate Global i_fzi_ : Develop Digital
Marketing Y Offerings

Expand CoE
“

. © 2020 WTT SATA Corporatisn NTTDara
The aim of the strategy is to build our strengths and improve the way we compete.
More specifically, through the three measures described here in red: “Global One

Team,” “Digital Strategy Office (DSO)” and “Center of Excellence (CoE),” we will
compete by emphasizing our global and digital strengths.
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Strategy 1 :Expand global digital offerings

m Buildlourstrengthsi&limprovelhowiwelcompete

Accelerate global synergy by'crrgag_rlg strong offerings backed byﬁggresswe

investment for foCUS areas;and deliver.them along with proactive marketing and
DN > Scew wap

Ieveragmg technology
/ Digital Strategy Office

DSOJ/
client & Market
Accelerate Global Develop Digital
- everage -
Marketing Offerings
B

Expand CoE
“

© 2020 NTT DATA Corporstier

First, let me talk about the “Global One Team.”

25



Accelerate Global Marketing ~Strengthen global collaboration~

Established Global Industries Teams to strengthen collaboration
Respond to complex client requirements

Global Industries & Accounts

= | 0| Q| ¥ | &y

Automotive Banking Insurance Healthcare Telco / Media Retail

Global Offerings

Japan, North America, EMEA & LATAM, China & APAC
s

Collaboration - Global One Team

© 2020 NTT DATA Corporstier

b

To accelerate the global marketing, we set up a Global One Team in each of the six
key fields to offer advanced services together as one, to clients all over the world.

26



Accelerate Global Marketing ~Global One Team~

Teamwork and global collaboration led to winning a quality partnership with
the UK’s Number 1 Network for customers

& Wielcoyjimedia
Telefonica
\Value]

Global OnejTeam

WRLNEE=

Awarded a three-year quality assurance and test managed

services contract to:

*  Provide support and quality management resource to some of Telefonica’s most
significant projects including its digitalisation programme to enhance its operations
and customer offering y
Trusted long term relationship with Telefonica, group OpCos collaboration as a Global £5N
Account and leveraging delivery partnerships SAWEE
Commitment to deliver service improvements and value adds, underpinned by digital
innovation, automation and artificial intelligence

b © 2020 MTT DATA Corporstion 27

This slide summarizes a project of the Telco/Media team. It is a case with
Telefénica UK, in which the team demonstrated global collaboration.
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Strategy 1 :Expand global digital offerings

m Buildlourstrengthsi&limprovelhowiwelcompete

Accelerate global synergy by'crrgag_rlg strong offerings backed byﬁggresswe

investment for foCUS areas;anddeliver,them along with proactive marketing and
DN > .

/ Digital Strategy Office

Accelerate Global Needs Develop Digital

Marketing oi;’e‘?’ig Offerings
Brovide support to C at
&l

Expand CoE
“

Now, | will explain DSO'’s offering strategy and specific examples.
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Develop Digital Offerings ~Digital Strategy Office~

Focus on 8 fields to strengthen capabilities & build solutions

Digital Drivd Automotive

to Lead Cha pmpetency CoEs

© 2020 NTT DATA Corporstier

To further accelerate digital businesses, we set up an organization called DSO, and
are working on the creation of global-level solutions and services in the eight key
fields shown in the slide.
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Develop Digital Offerings ~Insurance~

Integrate insurance solutions of each overseas company on a common foundation
to build a microservices architecture, develop a platform that can be deployed

in the global market quickly at a low cost, and enhance the deployment
in North America, South America and EMEA

leseiringy FY2019 has been successful in receiving

Overseas companies’ solutions/external services orders mainly in North America

NTYOMTR o Irnt e - o
LIFESYS §jf Firse Extemal |
iy Core Services - | )

Integrating solutions on a common foundations . ( ’_ -

Externnl
Core Services

o LIFESYS

Building a microservices architecture

South’Americaand
EMEATin F.Y2020

Business Function

W B ez (e (IT =
e | oo | n | 55 | e ] i | feoese
L e

© 2020 NTT DATA Corporstion

This slide shows a case in the insurance field.

We globally integrated insurance solutions of each group company and offer
services.
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Develop Digital Offerings ~Healthcare~

Faster detection reduces the burden on doctors
Aim to commercialize by expanding the area and target organs to verify the
applicability of the solution

A: Abnormality Detection

Algorithm

Not goads: SeasemSnod: Detect abnormalities in each organ

Lung Heart__Aorta

B: location algorithm
Locate abnormalities in organ

FY2018 Usefulness verification of Al engine in Indian
FY2019 Applicability verification for Japanese

FY2020
Applicability verification with large

amount of data in the US
Expansion verification of target organs in
Japan

This is a project in the healthcare field. We are working on the verification of image
diagnostic solution using Al at a global level.
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Develop Digital Offerings ~Retail~

Create new ways to gather & utilize data by digitizing real stores
New features added through discussions with retail customers
iming for commercialization during FY2020

_ ~_ Sept. 2019 - started
~o cash register free store
™= “Catch&Go”
" service to retail industry

| Jan: 2020
- Eurther.evolution by
Ji lintroducing “face
authentication entry® and
“dynamic pricing linked to
store inventory*

This is a service in the retail industry called “Catch&Go,” a cashier-free digital store
service.

We newly introduced “face authenticated access” and “dynamic pricing” to advance

the service. We aim to realize its commercialization during fiscal year 2020
together with clients.

32



Strategy 1 :Expand global digital offerings

Efile) e sienelis & preve hew we cempee

investment for,focus areas®a

Globall0 OIGEJ”J o 5%0 /Digital Strategy Office
Accelerate Global Needs, Develop Digital
Marketing e Offerings

Expand CoE
gﬁgm |_DevOops M AL |

/ Center, of Excellence;

© 2020 NTT DATA Corporstion

Next topic is about the CoE, the hub offices used to gather and accumulate
technologies globally.
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Expand CoE

Promote utilization by globally gathering knowledge about cutting-edge

technologies
Aim to expand the total CoE to 5,000 professionals by the end of FY2021

Blockchain
Rankedasa ' Leader”

300 professionals from
24 countries

Digital Design
’ ::&.«;ENSC} 1 6 studios

~""'Digital 550 professionais
tity from

1 0 countries

DevOps - - Al

A LT Number of projectuses

E M I Altemista Cloud: 172 Newty Establishea2019

S T A 300 protessionals from A 800 professionais from
8 countries 8 countries
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To globally promote the gathering and utilization of technologies and knowledge,
we set up CoEs that are hub offices to accumulate technologies and to support
clients’ digitalization.
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Expand CoE ~Block Chain~

Established team of 300+ professionals from 24 countries

World’s 1st commercialized blockchain technology

Block{Chain| Promote CoE i ==

o Technical support HR
Canada ©) g O development - commercialization
A S Chinall) Know-how of cutting edge
e Thailand €} technology
inda@) &, lseen
Brazil PhilippinesC)
Colombia Q) ©
peru U

\

== International money
‘lé transfer platform

" a—
Trade Platd IE NS

Over 300 members from 24 countries participate in the block chain CoE.
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Expand CoE ~Digital Design~

Established team of 550+ professionals from 10 countries

Share design expertise with each other to accelerate customer DX

ENSC .

T e Snoa for Creators

D'!gml Experience
Resegrch Center
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This slide shows the measures of the digital design CoE. They share knowledge on
design at a global level and support clients’ digital transformation, or DX.
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Expand CoE ~DevOps~

Accelerate DX realization, by sharing group assets and best
practices which developing and operating digital services.

For DevOps, mainly our agile development platform “Altemista Cloud,” is greatly
contributing to winning new contracts in Italy, Spain, North America, etc.
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Expand CoE ~Al~

Collect Al use cases globally to make a catalog of Al services
Expand materials & Al demo showcase to support proposals

* Technicalresearch of Al

* Create group wide offerings
AI CoE b g
Accelerate Al business

by generating synergy
, g'lob‘ally .

Marketing

LG |+ Training Al engineers

» Collectand share Use Cases

Service NN Expand Al demo showcase

3

y ey
ot ':‘
. "

A thelheartorAllSstrategyliniCatalonia)

Established CIDAI"*, which is the core of the AI / data
innovation strategy, with institutions that promote
technological innovation in Catalonia

¥ Center of Innovation for Data tech and Artifical Intelligence

The Al CoE, which was established in fiscal year 2019, is working on sharing use
cases, training engineers, among other operations.
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COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings

US| Deliver greater value based on regional needs

J.WG Maximize individual & organizational strengths

c:;:mu,:n Drive NTT Group Collaboration

© 2020 MTT DATA Corporstier

Let’'s move on to Strategy 2: “Deliver greater value based on regional needs.”

The aim of this strategy is to continue to offer value that attracts clients.
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ategy

St

Deliver greater value to clients based on regional needs

Major achievements

Won the large orders, Accelerated joint business creation by ’
SCSEU | leveraging existing strengths and digital technologies.

lSales increased steadily amid drastic changes in the business _
hziEn ienvlronment, Completed a number of mission-critical projects. ’

Launched the services that contributes to DX in the industry, ’
SGliS  Promoted DX through focused areas and specialty offerings.

(%) | Acquired new customers by strengthening consulting and digital, ’
America (Offering advanced ITO using digital technology.

:_ lAggresslve digital investment paid off, Won the large orders through
UATAM lgroup collaboration.

© 2020 NTT DATA Corporstion

In fiscal year 2019, each segment accelerated measures combining “existing
system strengths” and “digital technologies,” and produced results shown in this
slide.

| will explain specific cases in each segment.
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ow
w
o
- 0

egy &£ Public &
greater value to clients based on regional needs Social

Build trust through DX and high capability of system integration in the customer's

business transformation area. Solving social issues and create businesses as a business
co-creation partner in the electric power industry.

CASE1 Grid DataBank Lab.
@ & 'WEIH O AR NERSR
RRERHICT-TME
- B e Pub!fc Busipgss
customefsibusine oo eime 2
an 0 - N - ¥ society
NTTDaTa

Trrtet ChDe neovei s

Selving scelid lesesas &
* Use case exploration

| promotion of business design
« Utilize and promote Digital technology
* High-speed mass data processing
* Advanced system integration
Broad customer contact
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This is a case from the Public & Social Infrastructure Segment.

Based on the relationship of trust with the client that it has cultivated through S,
etc., we established the Grid Data Bank Lab. jointly with TEPCO Power Grid and
other companies for promoting “laboratory-based co-creation.”
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The 7th Generation Zengin System achieved higher productivity and higher
quality by utilizing automation and digital technologies in development.

CASE 2

The launch of lheriaunch of The launch of
1%t Gen, 6" Gen. More Time System
Zengin System System (2477 op.ermm
®

x iTechnology

This is a case from the Financial Segment. It is the Zengin System.

The segment tried various measures, such as development process transformation
using digital technologies, and completed the renewal without problem.
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legy < Entmpnw&
/er greater value to clients based on regional needs Solutions

Started to provide a “code payment gateway’ to accept a wide
variety of domestic and overseas code payments

1% @ Pay
ead th R code
Read the QR code determine code completed

W 2 10 -
rv-'.'u' Pay C o
Payment with one button Completed
aw| a
ks 1 @ Payla
o ayVay
et < ] )
Te 4 Pay
SraTor LNE [

The QR code containg i
L'.;:l!ei h, Jc'!f-—x oy

R > m 0 <ei
u._.

7
@‘/ Over,10,000 stores
yment gateway are members of
‘code payment
gateway

Automatically Code payment
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Next, let’s look at the case from the Enterprise & Solutions Segment.
In fiscal year 2019, the segment started to provide a “code payment gateway” for

the comprehensive cashless payment platform “CAFIS.” Now, more than 10,000
stores use this code payment gateway.
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Enhance and improve the value provided by selecting and
concentrating offerings

Strategy 2

Strength area Digital offerings
Existing
INorthfAmericajilill strengths
Expand our focused |

service portfolio, |
and secure high- |
potential customers |

Selecting

5 ” Focused Digital Areas
and

15 “pigital offerings

1‘ © 2020 MTT DATA Coeporatien

LT A
a4
Let’s look at the North America Segment’s strategy

In North America, we focused on enhancing and streamlining services through
selection and concentration of offerings
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New contract awarded by Oklahoma State Government for large-scale
Managed Service and Consulting Services;
Supports the client’s digital transformation

Won a new five-year,
over $100 million
contract with State of
Oklahoma

NTT DATA Services provides valuable Workplace Services to its clients, including
automation and real-time visibility to data and operations through its own intelligent
platform, and has been recognized as a Leader for the second consecutive year in the
Gartner Magic Quadrant for Managed Workplace Services, North America report.

© 2020 NTT DATA Corporstion

This is a specific case.

We were awarded a new large-scale contract for ITO and consulting services from
the Oklahoma State Government in the U.S.
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Launched a new large-scale Dynamic Workplace Services to a
leading U.S. chemical manufacturer

TCV
over $150 million/Syrs
Dynamic Workplace
Services

NTT DATA Services has a long standing and firm relanonshlp with the client, and has supported the
client’s IT integration initiative over the last two years. After successfully completing the wide
ranging and complex initiative, we will be providing Dynamic Workplace Services to the client,
realizing automation of business processes and providing integrated IT support based on data
analysis to improve its operational efficiency and user satisfaction using advanced technologies.

. © 2020 NTT DATA Corporaten 46 NTTDarma

This slide describes another large-scale outsourcing project.

The North America Segment started to offer Dynamic Workplace Services to a
leading U.S. chemical manufacturer utilizing digital technologies.
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Strategy 2 EMEAS
Deliver ¢ er value to lents based on regional needs FATAM

Aiming for quality growth by combining existing strengths with aggressive

)
o
m
-]
7
o

digital investment and structural transformation

Activeldigitallinvestmentiand
Strategy 2 structuralitransformation

"' Existing strengths & Digital Investment,

FIF57) | ~Top line growth~

Deliver greater | -
value to clients | ‘ough stru
based on regional | " ‘4» forma

| e Mg Al g
needs | e e R

Next, | will explain the strategy of the EMEA & LATAM Segment.

The segment aims to expand net sales by combining existing strengths and digital
investments and improve efficiency through structural transformation.
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regional needs m

Naturgy, a gas and electricity provider operating in Europe and
Latin America selects everis as its strategic partner

The total sales in
the next 10 years is
estimated to exceed

500 million Euros

Naturgy awarded the contract to everis, because it highly appreciated everis' approach
to drive innovation and automation along with the Long-Term Relationships everis has
built with Naturgy and its past achievements in providing rich outsourcing services.

© 2020 NTT DATA Corporstion

This is a specific case of the initiative.

everis signed a large-scale outsourcing contract with the leading gas and electric

company, Naturgy.
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EMEA&
ased on regional needs PATAM
Signing a large-scale contract for SAP services with
Deutsche Bahn AG. The NTTDATA Group works together
to support customers from consultmg to |mplementatlon

3yrs
Contract Duration
for
SAP S/4HANA Digital
Transformation

The client chose NTT DATA because of its high recognition of NTT DATA Group's
strengths such as its track record and reliability that comes from providing SAP related
services over a long period of time. Furthermore, NTT DATA convinced with its rich talent

pool of experts with advanced knowledge and its flexible attitude toward various
uests from clients.

© 2020 NTT DATA Corporatan

We were awarded a large-scale contract for SAP implementation services from

Deutsche Bahn AG (German Railway ) through collaboration between NTT DATA
EMEA and itelligence AG.

The NTT DATA Group will work together as one to help drive the digital

transformation of the client by making the most of SAP S/4HANA consistently from
consulting to application development.
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COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings

Deliver greater value based on regional needs

iy

SATOTEES | Maximize individual & organizational strengths

C:Hbirt:t"i:n Drive NTT Group Collaboration

Next, | will explain Strategy 3: “Maximize individual & organizational strengths.”

This strategy is aimed at enhancing the digital and global capabilities of each
individual employee and the organizational capacities.
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A well-balanced need for three types of digital human resources

IT Vender User

Create new value by familiarizing with

Digital Utilizing businessand using digital technology

Design and develop services that utilize
digital with knowledge of advanced
digital technology

Digitali€ore Leadingresearch and development of
advanced digital technology
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This slide summarizes our definition of digital human resources.
Digital human resources are categorized into three groups according to the depth

of knowledge on digital technologies. We aim to make all employees digital human
resources.
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We promote measures and system reforms to unleash employees’
potential

FY19 participants New graduates 47 6 people
Total 13,000 people (5 peopie joinin Oct. and Jan.)

DigitalJAcceleration FY19 participants
p r 35 people
[Brogram

@kdkﬂ‘&ﬂa:ﬂ‘ﬁzmm FY18 participants
[COUTSE] Total 2,500 people

s e o e INGAIRTC DRATAICNtATY Pl add 2 types

Corporate Culture/

N FY19 Results
Awareness Change Selifinnovationgliimell so,, ...,

X 1 Digmal oot Camp 1 OM.JT progrem 10 msensrvely keam agvancedOygial iechnology

® JADP System 1 A sysiem o hire and treateapens in advanced techrology dCCONing 10 merhet valus
¥ 2 Dpal Acceletstion Program : Tainng Progrem thiraugh petiogton i he Digita s cutivgg X 476 System ; A spatemnto mmat training of hurmes rescurces with the high specialty
X 5P.COP Talent Type ; Define ideal candidete profée by speckalty snd suppon career deveicmment

edQe proect
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To achieve that goal, we developed various measures such as talent training
programs and system reforms, and implemented them in fiscal year 2019.

We will continue to promote and accelerate efforts to enhance digital and global
capabilities of all employees.
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Strategy 3
Unleash our employee’s potential that maximize organizational strengths
Acceleration of aggregation and utilization of knowledge sharing (contents and

Know-who)
Continue to aim to maximize group synergies globally

Digital Workplace Shared Contents

NTT DATA | ~

Approx.
Global 1 9.000 contents

Knowledge . . . to 3,200 peopie

Effective in many proposal activities

- P e Company . Project

_ . Performance
& . | information Offering  Capability

Digital Knowledge Share
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As a work-style reform using digital tools, we introduced a cutting-edge system that
allows the global sharing of knowledge and know-how and are using it for a
number of proposal activities and the spread of know-how.
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COURAGE TO CHANGE

Implementing 4 strategies as the courage to change

to maximize customer value

Expand global digital offerings

Deliver greater value based on regional needs

RAEIYES | Maximize individual & organizational strengths

NTT Grou . .
CO,‘aborat,oﬁ Drive NTT Group Collaboration

Let's move on to “Drive NTT Group Collaboration.”

54



NTT Group Collaboration ~Connected Car~

TOYOTA and NTT Group developed real-time Big Data platform for

connected cars.

Joint research leads us as a trusted business partner

Vehicle

Pratorm for ¢ Vehicle 1) Success of research for
data collection surroundings  status FY2019
accumulation ® ol Expandingthe scope of joint research
analysi on connected platforms for FY2020

2' Business Alliance with
TOYOTA Connected
company T soa

NTTDATA selected as business
partner for global expansion of
mobility services

(3) Business & Capital

alliance between

TOTOYA & NTT Group
Promote smart city concept.

© 2020 NTT DATA Corporstion

This slide shows a project with Toyota.

So far, we have conducted joint research with Toyota on Al, 10T, big data analysis,
etc., for connected cars. Additionally, we formed a business alliance with TOYOTA
Connected for globally expanding mobility services.

Moreover, the NTT Group will actively work together as one on the smart city
concept.
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NTT Group Collaboration ~Road safety solutions~
Realized Public Safety Solution for the city of Las Vegas by NTT

Group’s joined forces. NTT Data Services as Prime Sler
collaborates with NTT Ltd. to offer total service

Street / Event Venue Authorities(e.g. Police Station Dispatch

Appropnate
action for cnme

’ Realtime Analysis
Trend Analysis
Sensor Control
PaaS / |aaS / NW

Aggregating
Cata
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5
This is a project we are working on overseas.

As a member of the One NTT Team, NTT DATA Services participates as Prime
Sler, collaborates with NTT Ltd., and provides smart city services in Las Vegas.
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Overview of Mid-Term Management Plan

Profitable global growth : FY2021 BUSINESS GOALS

Growth Earnings
Net Sales : 2.5 trillionyen Operatingincome margin : 8%
Client Base : Over80 Overseas EBITA: 7%

COURAGE TO CHANGE : Maximize Value for our Clients
Transformation & Synergy

? Strategy1 -@;"" Strategy2

Expand global Deliver greater value to clients DRIVE NTT
digital offerings based on regional needs GROUP

-
:T..’ Strategy3 CO:"L.‘AO?JOR
Unleash our employee’s potential
that maximize organizational strengths

CONSISTENT BELIEF : Shape the future society with our clients

NTTDaTa

Let’s look at our “Consistent Belief. ”
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Consistent belief

Aiming to sustainably increase corporate value by achieving the SDGs through

social contribution through business and social contribution through corporate
activities

£Shapelthelfuturelsocietyawithlouriclientsz

Constantincrease
in corporate value

[ Clients
SUSTAINABLE
Value creation based on DEVELOPMENT

Long-Term Relationships MESG ESC based ' G o, a LS
anagement
"ln

[ NTT DATA ]Contribution to society

through business
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In the mid-term management plan, we set a goal of contributing to achieving SDGs
through ESG managements.

To “shape the future society with our clients,” we make contribution to achieving

SDGs and we sustainably enhance our corporate value through value creation
based on the Long-Term Relationships with our clients.
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Consistent belief : Material ESG Issues

Set out 12 items as new Material ESG Issues in FY 2019
Set KPI targets for each organization to promote ESG management
from FY 2020

Material ESG Issues:¥ Means to resolve issues

1'Offering social Infrastructure and
business-category-specific solutions
based on advanced technologles
2'Build and ensure stable

management/operation of IT Social Contﬂbution
infrastructure i

[ilocuring and Svaiop T vumaT " through business
resources {(for our employeés)
4 Promote workstyle innovation Resolve each Material SOCia' contribution
‘T'Promoto diversity and inclusion . ESG Issue for society thl’OUgh COI'pOl’ate
& Promote IT education (for community) (c"ents) through our t' 't'
SRR S S s services and solutions. SN
EEnsure information security
SProtect data privacy Resolve each Material
1Respond to disaster risks ESG Issue of our own
fiEnsure compliance in business operations.

iPromote responsible supply chain

& The lorm “NMaterind ESG Issues” will be used instead of “Matenal CSR issues " o order to mantain consistency with promaotion of “ESG
Management”™ under the current Mediom-Term Management Plan

© 2020 NTT DATA Corporstion

In fiscal year 2019, we set out 12 items as new material ESG issues. We will
promote social contribution through business and corporate activities.
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Consistent belief : Social contribution through business
~Telehealth~

Provide telehealth solution to COVID-19 expansion to contribute to the health
management of infected peo_ple and the control of infection

\'Social contribution @
through bsin_s I 0|

0 Offering social infrastructure and

business category-specific solutions
based on advanced technologies

‘ . | ehCOS

-

Timely diagnosis and treatment

Provide timely diagnosis and treatment by
self-triage, videoconference, chat

Continuous multi-channel treatment
~ @ - Health Management of positive and
< | G negative patients
-Communication channels to medical
centers and professionals

Data gathering and analysis

@ - Analyze the clinical evolution and the
ool resilience of patients

ool - Theslaboration of epidemioicgical
clusters.
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In the following slides, | will explain the cases on social contribution through
business.

First of all, amid the global spread of COVID-19 infections, we offer remote medical

solutions for medical institutions in North America and Europe, which are severely
hit by the pandemic.
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Consistent belief : Social contribution through business

~COTO LABO~

Aim to provide next-generation laboratories for handling iPS cells
8 companies formed a consortium & leverage digital technolog

Social contribution '
through busi ., B &R COTO LABO

Offering social infrastructure Consortium
shid busicssas atagaty-spacific solutions based on Communication Tool Oriented/Originated
advanced technologies

—— LABOratory

\ad Provided by NTT DATA
Run axpenment ' Analyze Resulls
Platform :
P -
541 '
‘I} SITT 2 Y - snnsdp
5 ) Data integration | P
Enveoamemal Tachague Explogation
2 cats Aaln «  Craste reports
h .Ill..l.'l.lllll'll. Bulciralialy
;1‘ ,1.(_ tasdback ¥ Pravios relabe gaty

Improve reproducibility and efficiency of
experiments such as cell culture by
centrally managing and utilizing digital
data in life science fields such as drug

~ discovery and regenerative medicine
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This slide shows a case in which eight companies established a consortium,
aiming to provide next-generation laboratories dealing with iPS cells and other
subjects.
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Social contribution through business ~WinActor®~

Automate Routine Business Processes to Make More Time
for preative Tasks with “WinActor”
Social contribution 2
through business
\ Offering social infrastructure
and business category-specific solutions based on
: advanced technologies

+ Helping to address labor shortages
- Improving productivity

+ Preventing/reducing human errors
through automation

i

This is WinActor for RPA solution.

As a solution to realize work style reforms at client companies, the entire company
is working to roll out the service. Currently, about 3,000 companies are using it.
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Social contribution through business ~AW3D®~

Globally deploying the world's highest precision digital 3D map
Contribute to infrastructure development and natural disaster countermeasures

Social contribution ##% E5S o World-class technology.

through business

‘6 g;?: z:glm;a;ms:?sﬁ?ﬁ:;l;ons based on Multl View TeChn°|°gy
| advanced technologies
P Al&Machine Learning
~AW3D. ,
Cloud & Big data

Utilizing lin%t 30%countries

Map for autonomous driving
5G base station design

Disaster countermeasures
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This is AW3D, which provides the world’s highest precision digital 3D map.

It is used in 130 countries for a wide range of purposes, including infrastructure
development and countermeasures for natural disasters.
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Social contribution through corporate activities
~Action on climate change~~
Declared to formulate long-termtargets for reducing greenhouse gas
emissions(SBT)in FY2019.

Challenge to Climate-related Financial Disclosures (TCFD) in FY2020.

Social contribution
through business © 5 Task Force on Climate-

. g A
@  Action on climate change B‘?Litlisui';‘:"gg[:m

.

@Corporate targets for
reducing greenhouse

as emissions based on
aris Agreement (SBT)

DON|

i,
0 (3Disclose reference
=
S 2IS0 14001 Certification
£
a8 (1Legal compliance

This is a case on social contribution through corporate activities.

In response to the climate change, we are taking further steps to address the issue,
as shown in the slide. This fiscal year, we have set goals of obtaining SBT
certification and endorsing TCFD recommendations.
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Social contribution through corporate activities ~Al Guideline~

Formulated Al guidelines to realize a human-centered society
in which humans and Al coexist

Social contribution ’-—""‘*gw s NTT Data’s Al Guideline
through corporate activities &' ! gl vy

‘Realization of a sustainable happy society

Protect data privacy

Ensure compliance -Creating new value through co-creation

+Fair, trustable and explainable AI
= ——— _ +Safe and secure data distribution

= ‘Promote activities to spread AI soundly

iPursuingjthelpotentialloffALl
[ Creation of AI offering ]

eI CHI | Combining existing services with AI

SeICHIER | Training and acquisition of AI talent

N
[ Improving AT technology
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In terms of governance, we formulated Al guidelines for the whole NTT DATA
Group.
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How we are going to address key challenges

Finally, | will explain our responses to individual key challenges.
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Individual material issues | Advance projects management

Strengthen measures to suppress unprofitable projects in FY2019

We will continue to strengthen measures while determining the effects

Further control especially for complex projects

Strengthening measures implemented in FY2019

Respond promptly Strengthen teams’ Enhance management
to risks capabilities Drocess

Third-party check of Strengthen high-level

order contents at the escalation and execute
company-wide project

support at an early stage

Appropriately allocate
PM based on complexity

initial stage before

proposal and project contents

Leverage past learnings

Utilize knowledge and know-how from unprofitable
and difficult projects from the past

© 2020 NTT DATA Corporstion

First, in order to restrain unprofitable projects, we believe that strengthening
measures to reduce such projects continues to be a challenge.

As described in the slide, we implemented third-party checks at the initial stage
before proposal and other measures in fiscal year 2019.

We will continue to step up such measures in the future.
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Individual material issues : Improve profitability of North Americ:
EMEA and LATAM business (Structural Transformation)

With the strategic shift to the consulting and digital, Aiming to further improve
profitability through structural transformation

the Assignment for improvement in revenue rates

Productivity improvement Valuable consulting+-Expand offerings

Selection and concentration of offerings Strengthen solution technology
v—_

Transform Structure

Unify brands, Realize One-face-to-Customer

m Strengthen upstream consulting. Promotion of IP business. digital human

resources development

North Amerlca
Strengthen digital offerings for each industry
Optimize R&D site and data center

b 2030 WTT DATA Coeporstien 68 NTTDaTa

§trengtﬁen aegnnl anlls for oach mdustry

Ueai ﬁ §KF advanced tachnoiogy
|Governance reform by strengthening Compliance

3
Next, let’s look at measures for improving profitability of overseas businesses.

To improve profitability in North America and Europe, we carried out structural
transformation.

Specifically, we strengthened consulting/digital fields such as by enhancing and
reskilling our human resources and re-evaluated some businesses such as by
sorting out less profitable projects.

We continue to aim to improve profitability while carefully determining the effects of
these measures.
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Appendices -Business topics-

| would like to omit explanations for the following slides which show business topics,
numerical information and others.

This concludes my presentation. Thank for your kind attention.
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Principal Measures Taken in the Fiscal Year Ended March 31, 2020(1/6)

Launching the core system services forthe Japan Patent Office 9'7"—'-':
1 In January 2020, we launched services for the function that assigns patert classifications on the publication of ’h
unexamined patent appications and others, which s one of the mos! imponant systems relied 1o exarmmation of

patents and others, weh the goal of “oplimzng operstions and systems of the Japan Patent Office” in accordance with the Ministry of
Economy, Trade and Industry’s mxd-and long-ferm plans for the digital government

Promoting digital business using sophisticated map information §o=== =

.
We promoted busnesses 1o use sophsticated map nformation for dversfied purposes ™ 0
» In July 2019, we began providing a 30 map covering all global land spaces with 2.5 m resolution, as part of the service for the world's
2 most precise 30 map using satelite images, AW3D Full Giobal 30 Map, wth Remote Sensing Technology Center of Japan This

service enables more accurate simulations and analysis for worddwde Wwiban designng, peediction of damages caused by natural
disaster, and 50 on
« The Cabnet Office appreciated our igh technological capabities and knowledge refated Lo the system for creating and updatng

highly precise 30 maps and processing of vehicle probe data ™= 'that self-driving cars coliect whie moving As a result. we were
allowed o panticipate in the Cross-menstenal Strategic Inmovation Promobon Program kad by the Office

Promoting digital business in the healthcare field

To help medcal instiutions conduct operations mcte quickly and efficiently, we promoted the development

of 3 medical mformation platform usng cuthng-edge T technologies

o In Apnl 2019 we began pronding MD-TraC_ an loT platform for medical matenals. which callectively manages logstics and usage

) information of medical matenais with an RFID tag ™ 3 stuck on each matenal to record 1D for individual dentficabion This service

helps manufacturing and sales companes cul nivenlory and reduce disposal loss and supports sales agences in ncreasng
operational eficiency of placing and recening orders.

o InJune 2018, we provided CHUGAI PHARMACEUTICAL CO., LTD , weh L-AXeS 2 shared serwce that enables secure onlne test
requests and resull repons between medical nstitutons and chinical laboratory companies Moreover, in January 2020, we staned
providng a service connecting L-AXeS with major electronic bealth record sefvices so that medical nstitubions can exchange test data
with clincal iaboratory companies via 3 secure network without having to nstal new Ines and equipment

(Note 1) Vehe probe data

Locabon and traftc information that vehicles coliect using their sensors while moving
(hote 25 RFID tag

A 1ag that transmts data such as IDs via shor-range wiresess communication

Y
(=4
Qe
w
(=]
2
R
g
A
1

(Explanation omitted)
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Principal Measures Taken in the Fiscal Year Ended March 31, 2020(2/6)

==

Promoting efforts for upgrading a shared system -

e 1
1 In May 2019, we reached an agreement with five banks. The Bank of Yokohama, Ltd, THE HOKURIKU BANIK LTD  The
Hokkaido Bank, Lid , The 77 Bank, Lid . and HIGASHLNIPPON BANK, Lid, to consider the use of a highly fexble open
platform as the numbes one option to deliver the new senice more quckly for the next genaration of the shared system, MEJAR,
for whech NTT DATA prowides semaces

Promoting a wide range of efforts using cutting-edge technologies (o provide 3";"-' e
financial services in the digital era he %

To create new financial businesses by accumulating and ieveraging information using digeal technologies, we promatad a wide
range of digial businesses

* In June 2019, we began prowvding Customer Engagement Hub, an integrated contact channed soltion, for call center
operations at THE YAMAGUCHI BANK, Lid This solution hefps the bank enhance productivty and raise the level of customer
satistaction by providing Al support for operators and integrating and analyzing data collected from vanous inquiry channels,
including call certers and websites

In January 2020, NTT DATA signed & Memorandum of Intent encouragng the readzation of trade digitaksation at a forum that
was haid during the World Economic Forum (2020 Davos Conference) As tradeselated companies face a problem in secunng
mutial connectivity between trade platforms, we will particpate i discussions and cordribute 1o the internabional
standardization of the mutual connectivity

In February 2020, as a regional rewtalization project, we launched a Proof of Concept ("PoC”) an shanng economy with The
Bank of Yokohama, Ltd The PoC focused on “skill shanng, ™ where indwduals’ skills. experiences. knowledge, and others are
exchanged, and venfied its effect with the participation of the bank and NTT DATA

EoUeL

(Explanation omitted)

7



Principal Measures Taken in the Fiscal Year Ended March 31, 2020(3/6)

Promuoting payment-related businass and designing new cusiomerexpenence
In areas related to cashiess payment, we prowded new semces that are more convenient for consumers

* In September 2019, we bagan provding “Calch&Go," a senvice 10 help businesses open a digital store where Consumers can
peck up lemes they want from the store without the need to pay al a casheer Furthermore, in January 2020, we addedto this
semvice a funclion that allows consumers 10 enter the stores by face recognition and a dynamic pecing function that enables
changing prices on the basis of information on s inventory. With the realzation of a digital store withoul a cashier, consumers

1 can enoy convenient and beneficial shopping expenence, and stores and store management companies can Increase
operationa! effioency, maxmze pwchase opportunities, and use information for marketing

* In February 2020, we began prowding full suppor for the infroduction of cashiess payment service by JAPAN POST Co., Lid
with Sumitomo Mitsui Card Company, Limited, and Panasonic System Solutions Japan Co , Lid We will install 14,000 payment
terminals at the counters of about 8 500 post offices and help JAPAN POST Co, Ltd . promaote its transition to cashless
transactions. As the payment infrastructure. "CAFIS Arch” " %) 3 cloud-based comprehensive payment platform prowded by
NTT DATA, was adopted

T—
Installing fitration planning system using digital technologies at Kirin Brewery's factories -

NTT DATA and Kinn Brewery Company, Limited jomtly developed a system that creates the most suslable besr filration plan by
using digital technologies In Apnil 2019, the system started full operation at Kirin Brewery's Fukuoka Factory Then, the

2 companies standardized the system and started tnal operation at factones in Yokchama and Shiga in January 2020

Fillration planning at a rewery often depends on the expestise of skilied workers who consider vanous conditions: To develop
this system, we inlervewed the skillied workers o identify a variety of constraints and used the constraint programming
technology "™ Yo standardize their expertise. We exped that this system will reduce the working ime by a manmum of about
2 500 hours per year for the three factones in Fukuoka. Yokohama, and Shiga in total

suonnes ¢ aspdiaus

{Note 1) CAFIS Acch’
A cloud basad ms paymen phatiorm thahulhﬂa#ul oumber of users in Japan and can cea with all 1ypes of payment, mcloding credit caed payment
pay made b 1 and QR code seyme:

(Note 2) Conatraint Pcooummmq Tachn
n"n [} lnnl&ndoqy that m:ommn to eficiently fexd anzwers to problems related 10 schadule of production tharweng and delvery that satisfy conutraints, and
1he te

(Explanation omitted)
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Principal Measures Taken in the Fiscal Year Ended March 31, 2020(4/6)

| [wen multiple contracts supporting Digital Transformation for a large U.S. bank =
and @& large U.S -basad health plan through the enhancement of Digital Offerings ,‘:

NTT DATA Servces, a subsdiary of NTT DATA Carporaton, won muttiple deals supporting Digtal Transformationas a

result of mitiatives to strengthen digital offenngs through investments in iInnovation

T[]+ Forthe deal with the farge U.S. bank NTT DATA Services has a long relationshis with the client and successiuly diferertiated our digtal
servces and track record 1o support the chent's diptal transformation through a migrabion to clood, microsenices archiecture ™o ¥ for
bankng products (payment, onling banking, etc) and UX design M3l

» For the deal with the large U S -based health plan, NTT DATA Secrvices demonstrated owr deep kno: e of the health care pa{a
domain. NTT DATA Seraces contributes 1o the client through the test automation for Synthetic Data and Performance Testing n the
development and deployment process at a faster pace

New solutions to help tackle Novel Coronavirus (COVID-19) ~
NTT DATA Services, a subsidtary of NTT DATA Corporation, continues delvening insights and new solubons for e
healthcare institutions and governments though COVID-19 15 overburdenng owr hesthcare system

* NTT DATA Services and Enli. a poputation health management software comny are working togethes to delver a patient
program Mew 3 Thes program w3 cinical users to assess symptomatic duats. In additon, it facitates periodic care coordnation
check-in to detect warsening symptoms, a5 weld as making dectsions on when o discharge individuais from solabon NTT DATA
Services serves as a systems integrator, provdng techmcal. stalf sugmentation and consulting serwces

* Sharecare the dgna heakh company, announced the lsunch of an interactive COVID-19 screener, developed in Emnersmp with Psch
and NTT DATA Services It is an ntaractive conversational solution powersd by IPsoft's cognitive Al "Amesa’ *=h & 1 allows people to
%:.‘ answers quickly and anonymousty without having to wadt, helping them understand the severity of ther nsks it contnbates to reducing
the spread of COVID-18 while easing the strain on heathcare providers

o The C? of Austn announced 3 new dgital 1oo! thal slows cllizens 1o eleclronclly schedule COVID-18 fests crested in partnership with
NTT DATA. I is hasted on 2 secured platform and enable the city to securely trace anonymzed postve results to assess lesting demand
and dentfy high-nsk areas. in addihon, the anonymized data will be compiled into an “heat map,” which wil ndicate areas having a
greater need of health resources and proactvely alincate resources 10 NECessSary areas.

<
o

(Note 1) Mcroservices architecture
A method of desgmng a hiphly Bextie system Bal can edsly adapl 1o changes by combinmg small serices diviced Info each functon

(Mote 2) X desgn
An awoaml'otoesagung functions. specifications, intertaces. and olhers in order 1o enhance e expanence of 3 user of 3 servke, elc

(Note 3) Working in 14 states, as of March 2020

(Note 4) "Amelia’
AMEla 5 an NAustry-2acng cogniive Al gevelnped by IPson

(Explanation omitted)
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Principal Measures Taken in the Fiscal Year Ended March 31, 2020(5/6)

Large-scale SAP service agreement with Deutsche Bahn AG T
In February 2020, NTT DATA EMEA Lid | & subsdhary of NTT DATA Corparation, signed a SAP service agreement QI
with Deutsche Batn AG (German Raillway) n colaboration with iteligence AG, another subadiary of NTT DATA

Corporaton. The agreement is of large-scaie, which will Iast for three years

The future target architecture at DB n the SAP environment will be aigned with the core processes of vehicle and nfrastructure
1 mantenance that are to be harmonzed The large number of curent SAP applications wil be greatly reduced and the processes in these
areas wil be aligned with the SAP standard as far as possble

The comparses will be prowding cansulting, apphication development, and other serwces for mplermnenting SAP SI4HANA M Y and will be
supporting the chent's digital strategy in the SAP envieonment The chent chese NTT DATA because of s high recogniion of NTT DATA
Group's strengths such as fs track record and relabéity that comes from prowding SAP related servces over 3 long penod of time
Furthermaore, NTT DATA convinced with its rich talent pool of experts with advanced knowledoe and 25 Tlexibles atitude toward vanous

Ul | || requestsfrom clients

m I —

> Moving forward as a partner for digitalization of clients’ businesses k P

:; NTT DATAwas highly recognized for its Long-Term Refationship with ifs chants, is rich expenences in the w

o digital transformation of thew businesses and Its positive attitude toward the use of advanced technoiogies, and was selected as
= i straleqrc parner in mutiple projects

* In March 2020, everis Group, a subsidiary of NTT DATA Carporation, signed semice agreements with Naturgy Energy Group

SA which provides gas and electnoty mainly in Europe and Latin Amenca. afler it was seledled as a stralegic partner for its
2 digital transformation. The Group will be providing services using cutting-edge technologies for maintenance, operabon, and
so forth of systems related to gas and electricity distnbution The total net sales in the next 10 years is expected to amount to
about 500 milkon euras

* In November 2019, NTT DATA UK Limited, a subsickary of NTT DATA Corporation, has signed a new partner agreement for
digital transformatbon, which will last for five years with a total value of approxmately 50 million pounds, with The Association
of Chartered Cerified Accountants "ACCA"), the global body tor protessional accountants The Company plans 10 streamhne
operations such as giobal accounrtancy cedification for ACCA whach is aiming 1o transform info a digitally-enabied, global
arganization, and will be providing support for its members career development al the same time

(Node 1) "SAP SIHANA"
A cofporate 0gital solution equpped with Nexibility and scaiabiity for rich features and customization, which enables Quick retneval of iatest information

(Explanation omitted)
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Principal Measures Taken in the Fiscal Year Ended March 31, 2020(6/6)

uemEAou| pue ABoua |

Setting up a global center of Al technologies and establishing Al Guidelines

In accordance with the strategy, "Expand global digital offenngs,” under the Medium-term Management Pran,

NTT DATA has been committing to the expansion of Center of Exceence ("CoE”) ™t* 'across the workd and, 1n May 2019, set
up Al CoE as part of the effort. Al CoE is a base to globally provide support for the expansion of digital business using functions
to globally accumulate knowledge, train employees, offer technological support, and provide assets (infellectual property) related
to Al With the establishment of the Al CoE, we now have CoEsin four areas Blockchain, Digital Design, DevOps, and Al
Additionally, NTT DATA established NTT DATA Group's Al Giadelines that embody our approach o contribute to the realfization
of “a more affluent and harmonrous sociely” where human beings and Al coexist (Al society”) In accordance with the guidelnes,
to realize the Al socety where al concemed parties including clients can enjoy the benelit of Al instead of merely using Al asa
tool to secure efficiency, we wil promote Al research, development, operation, utiization, and so on

Promoting Al-based image diagnosis solution in the medical field m
through collaboration between industry and academia

We developed an Al-based image diagnostic support solution that assists physicians' diagnosis by analyzing medical images of

patients with Al technologies and showing where diseases may be located

« in August 2019, NTT DATA and the University of Miyazaki conducted a PoC to detect any abnormality in the kndney with the
Al-based image diagnastic support soltion Consequently, it was confirmed that this solution could be appled to patients of
different races hawing different Ifestyles from several countnes and delect diseases, especially cancer, with a tegh dagree of
precisian

* In November 2012 NTT DATAand MED SUPPORT SYSTEMS CO, LTD, launched a PoC to make the Albased image
diagnostic support solution commercially viable in the field of MRI brainimage diagnosis In this PoC, we developed an Al
based diagnostic support engine and a wewer to venfy the sffiedtiveness of the Al-based diagnostic support for MRI brain
images using MED SUPPORT SYSTEMS CO._, LTD's know-how on image diagnosis information systems and NTT DATA'sAl
tachnologres, and assessed thelr usabity

(Note 1) CoE (Center of Excetence)

A core base where advanced reseanch and development actvibes are conducted. human resources are developed, and busnesses are crealed

NTTDarta

(Explanation omitted)
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Overview of Consolidated Results
(Buibors of Yan, %)
FY endad J0103  FY andad 202003 ¢ FY andng 202173
{Rasulls) (Rasiits) \ (Forecasts)
New Orders Recennd 20761 22752 +85 - -
Order Backloy 24671 2633 +73 - -
Net Sales 21636 22688 +48 = =
(Main Lem) Overseas Mot Sales™ 8811 905 7 +2.9 - =
Cost of Sales 165186 16048 +47 - -
Gross Proft 5450 5722 +50 - -
SGAA Expenses 207 3 4413 11 - .
Seling Expenses 1457 153§ +46 - =
RAD Expenses 159 218 w4 a
Othar Admunstratve Expensas 2355 2650 +130
Opersting Income ury 1209 114 - -
[Opommq Income Magin{%) 68 58 -10P - N
Frascer mcome and CostyTihare of 08 108 z
Profttons of Entlies forUsng Eduly Memod >
Income Before incoma Taxes 1469 1202 82
Income Tuxes und Othess™ 533 430 -156 - -
Net Income Atindutable 1o
Shavaholdars of 1T DATA 36 53 07
Captal Expenditures 1792 1938 +52 - -
= ana Aoss on
Orapesal of Property and Equement and 1607 1673 +41
Intangities ™
1" 1) The total of external net saios of Nosth Amenca and EMEA & LATAM wwmmam regiona
("2) ncome Taxes and Cthers” includes “conpanate incoeme taxes” and
"3 FY anded 2020/3 (Resuhs)’ natulahdeuludmgmenﬁodlmd‘}lsbﬂmm,cl RS 1€ (now lease standaed) which hae been apphed since April 2018

Y DATA Carpure 7 NTTDaTa

(Explanation omitted)
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FY ended 201000

(Resuits)

Consolidated New Orders Received and Order Backlog
Detall of Consolidated New Orders Received (to Clients Outside the NTT DATA Group)

FY-andad 202000
{Resulis)

FY anding 202113
(Foracasts)

Public & Social nfrastiuciuse 3811 4770 -
Main 22} Central Government and Related Agencies 1046 281’8
‘Local Government, and Healthcare 5
| Tetecom and Utilty 140 a7
Financral” 4582 4307
Main fem; Banks, Insurance, Securibies, Credit Corporabions, 2614 208 8
iFinancial infrastructire/Network  Services
-Cooperative Financial Instilutions 689G 1136
Enterprise & Solubons'™ 377 1428
(Main s} Retal, Logistics, Payment and Other Senwce 730 766 -
Mamufactunng i3 ; 188 8 2156
Data Center Network, and Cther Sokbions 380 40,0
North Amenca 4276 AT16
EMEA& LATAM 457 4 5137
Detail of Consolidated Crder Backlog Bitions o Yen
Order Backiog 24571 26363 =
Public & Sociat Infrastruciure 4168 450 8 x
Financial 826 8 8126 -
Enterpnse & Sohtions 1310 140 0 -
North America 7847 650 3
EMEA & LATAM 2824 3345

{*1) The hgures fur Financial are v results Sased on the change of category n whveh Fimanciat Network Seedces is recorded, made me 2™ guarter of e Nscal pear endedMarch 31, 2020
12) hew Otdees Recatved of Enterpriae & Solubons does nelinchade orders taren we oiher segmaents

(Explanation omitted)
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Consolidated Net Sales
Detail of Consolidated Net Sales (to Clients Outside the NTT DATA Group) (Evticas of Yan)

FY ended 20183 FY ended 202053 FY anding 20213

(Renuts} (Resufts) (Foracasts)

Pubsc & Socal Infrastnucture 399 6
Main Central Government and Related Agencies,
MM | ocal Government, and Heathcare e s )
Telecom and Utiity 911 290
Financal™ 4916 504 5
am - Banks, Insurance. Secunty, Credit Corporations and 20 2 3791
"M Financial Infrastructure Network Senices o
Cooperative Financial Inshiutions 1064 1009
Enterpnise & Scubons'™ 3702 4280
_f:" Retail. Logistics, Payment and Oher Serice 1217 1480
Manufacturing 1917 2140
Data Center, Network, and Other Soltions 510 575
Horth Amernca 4165 4183 2
EMEA & LATAM 3330 1397 B
Net Sales by Products and Services (to Clients Outside the NTT DATA Group) " {Bifions of Yen)
Consutng = = 2339 27123 d
iegrated |T Sotion 5849 6130
System & Software Development 602 1 567.9
Mantenance & Suppoct 6667 1068
Others 760 870
Net Sales by Products and Servces Total 21838 228688

1°1) The Sgures for Francisl see the resclts based en e change of calegary n which Fnancsti Neteork Services & recerded made n he 2 guarter of the Mecalyese ended Uares 31 2000
(2 et Sajes ofErtevprae 8 Salons Sves not Rchde ssies 0f proects utderiaten Braugh ofer
["35The Sgurm tor Net Salen by Froducts ang Services (10 Chents Outacte the NTT DATA Graup | show rewalts Smant of e revesin o4 91n Categores sd e detass recorded mmds i (o the 3% uarter 3 e tacal

. 8 NTTDarta

(Explanation omitted)
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Trends in Quarter (Consolidated)

(Bilions of Yen %)
8000 oo New Oroers Recewed - \‘pV 7%
€ENn3 s®.9 6553
i 5652 .
W New _Orders oo 5 S e 35 et s0%
Received b8 s A -
me I ‘—r —/> : i D‘
00 -~ 1 + N + 1 v + y 1 t " | 5%
0 Pl 3 Q 19 2 n 4 0 n 2 =
X183 2101872 203
2000 Nt Sales v Yoy you
B Net Sales £20
} 5596 5505 . 562 SAB |
€81 Preggl > ¥ s17% (] o
oo I — - - — - — 25%
2000 | = ss= W= T
[T g - - ya— - + — —- - - - 1 w250
1Q 2 E 4q 1q n R 43 19 ] = K
20187 0y 2000
. == Opeatyg Incame -+ Yoy
B Operating i
Income

(Explanation omitted)
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Foreign exchange rates
(used for the conversion of the amount of new orders received and incomes and expenditures)

(Yen %}

Y ending
F
(Fotacasts)

FY ondest 201070 FY ondogt 2020073
[Reshs) (Resuita)

T

UsSD 110.88 108.60 -2.1%

EUR 128.37 120.81 -5.9%

(Explanation omitted)
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Appendices

- Mid- to long-term financial trends -
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Trend of Order Backlog and Net Sales

3.00C

2.000.C

1.000

0

Bilkons of yan)

o Net Sales s Year-end Order Backlog

26363
24571
24113 2In5 2332
217 . 636 I
20387 >

1.7324

16148 "
15445
15118 545

" 1301s T3 304 13658 §
11661 11565 12511
1.3429 11618 11319 B 1.1402
204049 20111 20120 20131 20140 D1ED 20163 01 201849 20181 201489 2000

o ——————————( Y P S ——— __JFRS |

© 7508 NTT DATA Corgurgtun

NTTDarTa
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Overseas Net Sales and Profitability Trends

(Bikons of yen) 15000 15 0%

wem Overseas Net Sales ™
—EHBTA Margin

10000 10 0%

(Bilbons of yen) 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3 2020/3

EBITA ™ 10.8 9.6 235 26.6 28.2 434 194 28.3 6.4

(1) The Agures torthe penads uell FYE 32017 are Bhoss Tor e foemer Global Sagment. andrem FYE V2010 anciater. are the as of Nomh AmencaEMEA & LATAM Ssgments
and Chins and APAC

("2) Net sabes bo Chants Outsade he NTT DATA Group

(*J) EBITA LUGAAP] = opecitng ncome LIGAAP) » amanization of oodeit and intangatie 35 5e8s SUBRCIID purchise pece slibcstion PPA; stise) ¥om scguiefbon 4nd cdihess
(“J) EBITA (IFRS} = cperutng ncomss (IFRS)+ amorcalion of intsnpitis ssssts subject o purchas e price slocabion (PPA) ansing rom acaastion and obhers

(Explanation omitted)
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EBITDA Trend

{Bilkons of ye) %00 TO0%
3000 g =l —
2500 — 50.0%
200 10 0%
1500 XN
1000 200%

SN0 10 0%
00 00%
- mm Goodwill Amortzation etc
00 7% Lom on Retirament of Found Asset 1005
120 s Doprociation(*1)
1000 s Oparaton Incoms 200%
—EET DA Grow® Rate

(Bilbons of yen) 2010z 2014/3 20173 1013/3  0a4/3 2015/3  2016/3 20173 2018/3  2018/3  2019/3 202071

Daprecanvon™ 1545 1522 1483 1400 1380 1468 1479 1545 160.0 1581 1580 1644

("1} The figures for FYE 32020 wers cuiculatad secluding the impact amowuet of 34 8 hilion yen (estmale) of IFAS 10 (naw insse standand) which has been appled since
Agri 2019

(Explanation omitted)
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EPS Trend

Yon) 8000
w0

6000

200
LD
0
20
100

L

20101 2043 2013 20133 20142 20%83 20163 20172 183 20183 20183 20203

EPS rymnf ¥ 3078 30,73 2769 3873 2659 3345 56.64 6115 6068 5875 6675 5358

(*1] “Netlncornm Aliributable ks Owrses of Parent’ 53564 0n JGAAP
(*7) Fgures based on JGAAP include adjustments for goodwil amortization and athers {Inchuding Impainmant loss),
(*3) Conducted stock sphtwhich shall apht of commmen stock ala ratio of 15 a3 of the ¢fective date of July 4 2017 EFS mmiwmng o ha amount after stock gpit

(Explanation omitted)
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ROE™ Trend

150%

107%
o0% 103%

10.0% B.6%

00%

(Billons of yen) 200100 20013 20120 20134 20040 20150 20164 20173 20083 2180 20190 2007

Equty EQY ™! 597.1 6200 6325 6839 7284 8398 8233 9046 9633 8162 9257 9397

1) ROE = Netincome attriagable to sharsholders of NTTDATA / aversge equity during the penod.
2} "Netincoms Aanbutable 1 Ownars of Parent” 53300 an JGAN®
3

(Explanation omitted)

87



ROIC Trend

{Bitons of yen) 1750.0 10.0%

== Interest-beating Labilites ™

15000 N Asset
—ROIC 2 80%
12500
60%
10000 4
7500 46%
000
20%
200
00 0.0%

[Bihons of yen)  2010/3  2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3 2020/3

Effectve TaxRate  40.69% 40.69% 40.69% 38.01% 38.01% 35.64% 33.06% 30.86% 30.86% 30.86% 30.62% 30.62%

imestbemind™!! 2801 4144 3802 3783 4129 4469 4070 650.8 S920 S86.3 6050 5980

("1} The figures based on JGAAP are the total of borrowings, bonds, and lease payabies. The figures based on TFRS are the total of borrowngs and bonds.
(UROIC = {operstng mcome = (- efective tar rata ]}/ |averape nel 38615 dung e Darind « averages Mierast-Daanng kabitias during INe panod)

(Explanation omitted)
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D/E Ratio' Trend

150
125

1900

081
075 063 0.71 071
0.63 061 _065 L)
49 058 58 055

050 o

(Bilionsatyen) 2010/3 2011/3 2012/3 2013/3 2014/3 2015/3 2016/3 2017/3 2018/3 2018/3 2019/3 202073

'1; O/E atio = Interast-bearing lietlities / (net assat - non.controfing Interests)
}'7 The figures based on JGAAP ars the total of bormowings, bonds, and leass payables. The figures based on [FRS are the total of boamowings and bonds,

(Explanation omitted)
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Consolidated Cash Flow Dividend Payout Trend

63.0W
52.0%
2 50.69% .
X F ’
29.5% /N 23n 92 /’
9.5% / s
40.0% L 3440 359% N sk it i
-
28.4%," 20.1%",27.0% ¢’ o
30.0% ~cmye 24.9% 24.506/ 30.7%
W e A I — 28.4%  285% 734
20.0% ~ e 20:1% it 24.0%
19.¢ 19.5%
10.0% = = «Consoideted Cash Flow Dividend Payout

— COrsohdoted Cash Flow Dindand Payout {Weaghted Avaraga of Past 5 yrs. )

(Bdhons of yen) 2010/3 201W/3  2012/3 2013/3 2034/3 20053 2016/3  2007/3 2018/3 01873 2019/3 2020/3

1468 1479 54.5 60.0 158.1 158.0

}'x Consolidated Cash Flow -mmmhnblom:hamhomrs of NTT DATA < deprecation cast + loss on retiremant of foed assets ~ copital nvestmant
*2) For “weighted average of past 5 y5.” in IFRS, figures based on JGAAR are wsed for FYE 3/2017 and eariar

*3} “Netincerne Auibutable ko Owests of Pacont’ 5ased 0n JGAAF

‘4; Figres based or ICAAP indude na]urtmern fovooocwll amortization and others (Inckuding Impairment loss ),

*5) The figures for FYE 32020 were wactamountof M § blbon yen (sstimate) of FRS 16 (new jesse standord) which hay been apphed mnce Agni 2019
(*€) Concucted aock spitweuch shall lwolcommnwmlmodi 5 29 0f the effoctive dats of July 1 2017 EPS &5 refamng i e amount aftey stock spint

NTT LATA . Il NTTDarta
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